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Ŏǃ ƪƬƛƘƱƘ ƬƱƨƬƛƟƱƿ ƐƎƺƳ ƥƨƎƐƟƎƱƳƯƳ Ɵ ƟưƭƬƨƿƝƬƐƎƱƿ 
ƱƬƨƿƥƬ ƪǃƺƿ

šŌŎřŏŌŭřžȄ řưƭƬƨƿƝƳơƱƘ ưƨƘƖƳǍƼƟƘ ƥƫƬƭƥƟ 
ƖƨǏ ƫƎƐƟƒƎƸƟƟ ƭƬ RM Playbook:

RM Playbook Ȗ Ǉưƫ ƬƗƮƯƫƪƍƧƾƪǂƠ ƤƫƪƯƲƧƾưƍƪư 
Ə ƬƫƕƎƫƮƗ ƞƕƗƍƧƾƪƫƑƫ ƮƍƜƩƗƻƗƪƞǎ ƏƍƹƗƠ 
ƮƗƤƧƍƩǂƏ Retail Media

ŧƝƫƎơƱƘ ƏƬƨƿƺƘ ƭƯƬ RM ƟƫƐƘƫƱƎƯƿ Ɵ ƟƫưƱƯƳƪƘƫƱǃǿ

ţƬưƪƬƱƯƟƱƘ ƫƎ ƭƬƥƯǃƱƟƘ ƥƎƛƖƬơ ưƘƱƟǿ

ŢƭƯƘƖƘƨƟƱƘ ƏƟƝƫƘư-ƝƎƖƎƷƳ Ɵ ƱƟƭ ƥƬƪƪƳƫƟƥƎƸƟƟǿ

ŧƝƫƎơƱƘȀ ƥƎƥƟƘ ƐƬƝƪƬƛƫƬưƱƟ ƭƯƘƖƨƎƒƎƘƱ ƎƫƎƨƟƱƟƥƎ Ɵ ƥƎƥ 
ƬƫƎ ƪƬƛƘƱ ƭƬƐƨƟǏƱƿ ƫƎ ƐƎƺƟ ƏƳƖƳƼƟƘ ƯƎƝƪƘƼƘƫƟǏ Ɵ ƯƬưƱ 
KPIs.

ťƬƏƘƯƟƱƘ ưƐƬơ ƭƘƯưƬƫƎƨƿƫǃơ ƭƨƎƫ ƭƬ ƯƎƝƐƟƱƟǍ ƐƎƺƘƒƬ 
ƏƯƘƫƖƎ Ɛ Retail Media ƐƪƘưƱƘ ư Okkam Trade Marketing .

ŘƪƯưƮƲƤƷƞǎ Ƭƫ ƮƍƎƫưƗ Ư ƕƫƤƲƩƗƪưƫƩ 

ŦƎƥ ƐǃƒƨǏƖƟƱ ƨǍƏƎǏ ƖƯƳƒƎǏ ƥƫƬƭƥƎ

ŸƱƎ ƥƫƬƭƥƎ ƐƘƯƫƘƱ ƐƎư 
ƫƎ ưƱƯƎƫƟƸƳ ư ưƬƖƘƯƛƎƫƟƘƪ
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ŏƨƎƐƫƎǏ

śƪƫƬƤƍ

ŸƱƎ ƥƫƬƭƥƎ ƐƘƯƫƘƱ ƐƎư ƫƎ 
ƭƯƘƖǃƖƳƼƟơ ưƨƎơƖ 
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šƎƝƎƖ

ŸƱƎ ƥƫƬƭƥƎ ƭƬƝƐƬƨƟƱ ƭƘƯƘơƱƟ ƫƎ 
ưƨƘƖƳǍƼƟơ ưƨƎơƖ

˨͔͔͊͡

ŒƎƨƘƘ
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ťƘƱƟ Ɵ ƟƫƐƘƫƱƎƯƿ
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Å řƝ ƷƘƒƬ ưƬưƱƬƟƱ Retail Media?

Å ŜƎƥƬơ ƟƫƐƘƫƱƎƯƿ 
ƭƯƘƖưƱƎƐƨƘƫ Ɛ ƪƘƖƟƎƥƎƫƎƨƘȆ

Å ŜƎƥ ƯƎƏƬƱƎƱƿ ư Retail Media?

Å ŜƎƥ ƵƬƯƪƟƯƳǍƱưǏ ưƱƎƫƖƎƯƱǃ 
ƯǃƫƥƎȆ

Å ŜƎƥƟƪƟ ƐƬƝƪƬƛƫƬưƱǏƪƟ            
Ɛ Retail Media ƯƎưƭƬƨƎƒƎǍƱ 
ƯƟƱƘơƨƘƯǃ

ŤšŒœţŖŌŠŘœ 

Overview

˿͔͙ͭ ͙ ͙͍͔ͤͤͭ͊ͪΈ

ťƘƱƟ Ɵ ƟƫƐƘƫƱƎƯƿ

wŜǘŀƛƭ aŜŘƛŀ ͤ͊ ͔ͣ͗͒ͯͤ͊ͪͦ͒ͤͦͣ ͪ·͔ͤ͟

Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ 
ƮǂƪƤƗ

wŜǘŀƛƭ aŜŘƛŀ ͤ͊ ͙͚ͪͦͫͫͫͦͣ͟ ͪ·͔ͤ͟

Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ 
ƮǂƪƤƗ

˾͊͋ͦͭ͊ ͫ Retail Media

ţƍƎƫưƍ Ư Retail Media

Å ŢƏƝƬƯ Retail Media 2024-2025 
ƒƬƖ

Å ŢưƫƬƐƫǃƘ ƱƘƫƖƘƫƸƟƟ 
Ɵ ƭƯƬƒƫƬƝǃ

Å šƬƐǃƘ ƐƬƝƪƬƛƫƬưƱƟ 
Ɵ ƐǃƝƬƐǃ 

Å ŢƏƝƬƯ Retail Media 2024-2025 
ƒƬƖ

Å ŬƱƬ ƛƖƘƱ Retail Media                  
Ɛ ƏƨƟƛƎơƺƟƘ ƒƬƖǃȆ

Å ŜƎƥ Retail Media ƯƎƏƬƱƎƘƱ      
ƫƎ ƥƎƛƖƬƪ ƳƯƬƐƫƘ ƐƬƯƬƫƥƟȆ

Å ŢưƫƬƐƫǃƘ ƱƘƫƖƘƫƸƟƟ                   
Ɵ ƭƯƬƒƫƬƝǃ

ˢ͙͙ͤ͊ͭ͊͟͡

ŌƫƎƨƟƱƟƥƎ
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šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ţƞưƗƠƧƗƮ ŌƲƕƞƫ ŎƞƕƗƫ śŤš POSM DT CVM Extra

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

ŤšŒœţŖŌŠŘœ 

˿͔͙ͭ ͙ ͙͍͔ͤͤͭ͊ͪΈ

ŤƗưƞ ƞ ƞƪƏƗƪưƍƮƾ

Overview

Overview

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

ˢ͙͙ͤ͊ͭ͊͟͡

ŌƫƎƨƟƱƟƥƎ
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ŒƨǏ ƭƘƯƘƶƬƖƎ              
ƫƎ ưƱƯƎƫƟƸƳ                    
ư ƬƭƟưƎƫƟƘƪ 
ƟƫƐƘƫƱƎƯǏ ȗ 
ƥƨƟƥƫƟƱƘ ƫƎ ƝƫƎƷƬƥ 
ȢƒƎƨƬƷƥƎȣ Ɛ ǏƷƘơƥƘ     
ư ƭƘƯƘưƘƷƘƫƟƘƪ ưƘƱƟ 
Ɵ ƱƟƭƎ ƟƫƐƘƫƱƎƯǏǿ

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
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˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡ ˭ͤ͊;ͦ͟ Ϧ˥͊ͦ͡;͊͟мϦ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
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ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

ˣ͍͊ͦ͊͘Ύ ͙͙͊ͤ͊ͭ͊͟͡

ōƍƜƫƏƍǎ ƍƪƍƧƞưƞƤƍ

ˮ͔͙͔ͦ͋ͪ͊͗ͤ͘ ͍·͎͡Ύ͙͒ͭ ͊͟͟ ͎ͪ͊ͺ͙;͔ͫ͊͟Ύ ͍͍ͫͭ͊͊͟Σ ˥ͪ͊ͺ͙͊͟Σ ͙͡͡Όͫͭͪ͊ͼ͙ΎΣ ͙͍ͫͯͫͫͭͦ͟

ˢ͍͙ͭͦͣ͊ͭ;͔͙ͫ͟ ͔ͫͦ͒͊ͤͤͦ͘ ͙͙͔ͦͨͫ͊ͤ

ˮ͔͙͔ͦ͋ͪ͊͗ͤ͘ ͍·͎͡Ύ͙͒ͭ ͊͟͟ ͔͍͔̉ͦ͡;͔͔ͫͦ͟ ͙͡ͼͦ

ˢ͍͙ͭͦͣ͊ͭ;͔͙ͫ͟ ͔ͫͦ͒͊ͤͤͦ͘ ͙͙͔ͦͨͫ͊ͤ

˴͔͙͊ͫͭͪ͊͘͡ͼ͙Ύ ͍͍ͭͦ͊ͪͦ

ŜƨƎưƱƘƯƟƝƎƸƟǏ 
ƱƬƐƎƯƬƐ

˴͔͙͊ͫͭͪ͊͘͡ͼ͙Ύ ͔͔͚ͨͦͯͨ͊ͭ͟͡

ŜƨƎưƱƘƯƟƝƎƸƟǏ 
ƭƬƥƳƭƎƱƘƨƘơ

Shopper Scorecard

Shopper Scorecard

CDT - service

CDT - service 

LTV - service

LTV - service 

ˢ͙ͤ͊͘͡ ͍͙͙ͤͦͤ͟

ŌƪƍƧƞƜ ƪƫƏƞƪƤƞ GAP

˨͙͎͙͊ͤͦͫͭ͊͟ ͔͎͙͙͊ͭͦͪ͟

ŒƞƍƑƪƫƯưƞƤƍ 
ƤƍưƗƑƫƮƞƞ

ˮͫͭͦ;͙͙ͤ͟ ͨͪͦ͒͊͗

ŘƯưƫƶƪƞƤƞ ƬƮƫƕƍƚ

˸͙͎ͪ͊ͼ͙Ύ ͔͔͚ͨͦͯͨ͊ͭ͟͡

şƞƑƮƍƷƞǎ 
ƬƫƤƲƬƍưƗƧƗƠ

˽ͪͦͺ͙͙͍͙͔ͪͦ͊ͤ͡ ͔͔͚ͨͦͯͨ͊ͭ͟͡

ŢƮƫƴƞƧƞƮƫƏƍƪƞƗ 
ƬƫƤƲƬƍưƗƧƗƠ

ˢ͙ͤ͊͘͡ ͙ͦͪͤ͘͟

ŌƪƍƧƞƜ ƤƫƮƜƞƪ

˾͔͔ͨͪͭͯ͊ͪ ͔͎͙͙͊ͭͦͪ͟

ţƗƬƗƮưƲƍƮ 
ƤƍưƗƑƫƮƞƞ

˴͔͙͊ͫͭͪ͊͘͡ͼ͙Ύ ͎͙͍ͣ͊͊ͤͦ͘

ŜƨƎưƱƘƯƟƝƎƸƟǏ 
ƪƎƒƎƝƟƫƬƐ

ŌƪƍƧƞƜ ưƮƗƪƕƫƏ

Retail Media˽ͪͦ͒ͯͭ͟·

Retail Media 
ţƯƬƖƳƥƱǃ

CatMan  Shopper Insights˽ͪͦ͒ͯͭ͟·

CatMan & Shopper 
Insights  ţƯƬƖƳƥƱǃ

ˢ͙͙ͤ͊ͭ͊͟͡

ŌƫƎƨƟƱƟƥƎ 

˿ͺ͙͍͔ͦͪͣͪͦ͊ͤͤͦ ͙͔͙͔ͦ͋ͪ͊͗ͤ͘

Retail 
Media 
Calculator

Retail 
Media 
Ranking

Retail
Media
Playbook

Total 
Media 
Mix

Retail 
Media 
Platform

˽ͦͫͭπ͙͙͊ͤ͊ͭ͊͟͡

ŢƫƯư-ƍƪƍƧƞưƞƤƍ

Sales Lift

Sales Lift

Test  Learn

Test & Learn

Brand Lift

Brand Lift

˽͍͙ͪͦ͒ͤͯͭ͊Ύ ͙͙͊ͤ͊ͭ͊͟͡ ad-hoc

ŢƮƫƕƏƞƪƲưƍǎ ƍƪƍƧƞưƞƤƍ ad-hoc

ŌƪƍƧƞưƞƶƗƯƤƞƗ ƬƮƫƕƲƤưǂ 
Okkam Trade Marketing



Retail Media 
ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ 
ƮǂƪƤƗ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ŜƨǍƷƘƐǃƘ ƱƯƘƫƖǃȁ

Å Retail Media ȗ ƳƥƯƘƭƨǏƘƱ ưƐƬƟ ƭƬƝƟƸƟƟ Ɛ ƥƎƷƘưƱƐƘ 
ƭƬƨƫƬƪƎưƺƱƎƏƫƬƒƬ ƯƘƥƨƎƪƫƬƒƬ ƟƫưƱƯƳƪƘƫƱƎ

Å In-Store Retail Media ǏƐƨǏƘƱưǏ ƨƳƷƺƟƪ ƥƎƫƎƨƬƪ ƖƨǏ 
ƱƘưƱƟƯƬƐƎƫƟǏ Ɵ ƟƝƳƷƘƫƟǏ

Å Retail Media ƭƯƬƖƬƨƛƟƱ ƯƎƝƐƟƐƎƱƿ Ɵ ưƬƐƘƯƺƘƫưƱƐƬƐƎƱƿ ưƐƬƟ 
ƖƎƫƫǃƘ ȏfirst -party data)Ȁ ƖƘƨƎǏ Ɵƶ ƏƬƨƘƘ ƭƯƬƝƯƎƷƫǃƪƟȀ ƱƘƪ 
ưƎƪǃƪ ƯƎưƱƟƱƿ ƖƬƐƘƯƟƘ ƯǃƫƥƎ

Å Retail Media ƯƎƏƬƱƎƘƱ ƫƎƖ ưƱƎƫƖƎƯƱƟƝƎƸƟƘơ ƟƝƪƘƯƘƫƟơ 
ƭƯƟƐƨƘƷƘƫƟǏ ƐƫƟƪƎƫƟǏ ƎƳƖƟƱƬƯƟƟ

ÅŤƎưƱƳƼƘƘ ƐƨƟǏƫƟƘ Retail Media ƝƎưƱƎƐƟƱ ƯǃƫƬƥ ŤƟƱƘơƨƎ 
ƐƝƒƨǏƫƳƱƿ ƭƬ ƫƬƐƬƪƳ ƫƎ ưƳƼƘưƱƐƳǍƼƳǍ ǈƥƬưƟưƱƘƪƳ

řưƱƬƷƫƟƥƟȁ Coresight Research 2025; eMarketer Forecast,  

ŠƟƯƬƐƬơ ƯǃƫƬƥ Retail Media ƭƬƨƿƝƳƘƱưǏ ƐǃưƬƥƟƪ ưƭƯƬưƬƪȀ Ɛ ƨƟƖƘƯƎƶ ťŮŌ Ɵ ŜƟƱƎơ

179B
ŤƎƝƪƘƯ ƯǃƫƥƎ Retail Media 2025

Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

ǧǩȀǧɞ ƬƱ ƐưƘƒƬ 
ƯƘƥƨƎƪƫƬƒƬ ƯǃƫƥƎ 
ȏɅǧȀǯ ƭǿƭǿ ǧǣǧǭ vs 2024)

śƧǌƶƗƏǂƗ ưƮƗƪƕǂȀ

ÅŜƟƱƎơ ȗ ưƫƟƛƎƘƱ ƖƬƨǍ ƯƎưƶƬƖƬƐ Ɛ ƭƬƨƿƝƳ ƖƯƳƒƟƶ ưƱƯƎƫ

Å USA ȗƭƯƟƖƘƯƛƟƐƎƘƱưǏ ưƱƎƏƟƨƿƫƬơ ƭƬƝƟƸƟƟ Ɛ ǩǯɞ

ÅŒƯƳƒƟƘ ưƱƯƎƫǃ ȗ ƭƬƥƎƝǃƐƎǍƱ ƳƐƘƯƘƫƫǃơ ƯƬưƱȀ ƥ ǧǣǧǵ ƒƬƖƳ ƬƛƟƖƎƘƱưǏ 
ƯƬưƱ ƖƬƨƟ ƖƬ ǧǧɞǿ

49%
47%

45%
44% 43% 43% 42%

35% 35% 36% 36% 36% 36% 36%

17% 18% 19% 20% 21% 22% 22%

2023 2024 2025 2026 2027 2028 2029

ŜƟƱƎơ
ťŮŌ
ŢưƱƎƨƿƫǃƘ ưƱƯƎƫǃ
ŞƟƫƘơƫƎǏ ȏŢưƱƎƨƿƫǃƘ ưƱƯƎƫǃȐ

ȩɓɐɤ ɕɅɖɚɓɉɓɇ ɒɅ ɕɊɏɐɅɑɘ ɇ Retail Media

2023-2029

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ʀʩʪʦʯʥʠʢ: ACTIVATE CONSULTING TECHNOLOGY & MEDIA OUTLOOK 2025, www.Activate.Com

CAGR

2%

13%

-5%

8%

3%

13%

-3%

-1%

-2%

4%

6%

17%

ţƬƟưƥ

ŎƟƖƘƬ Ɛ ưƬƸưƘƱǏƶ

ŦƯƎƖƟƸƟƬƫƫƬƘ ŦŎ

Digital OOH

OOH

ŒƯƳƒƟƘ ƖƟưƭƨƘƟ
(e.g. Open Web direct advertising)

ţƯƘưưƎ

ŤƎƖƟƬ

Open Web Display - Non-Video 
(i.e. programmatic)

Open Web Display - Video 
(i.e. programmatic)

ťƬƸưƘƱƟ- Non-Video

Retail Media

8

6
10

9

3

8

7

6

5

4

2

2

2024

86

113

51

108

52

31

16

13

10

12

9

5

2028
394 500

8

679

8

669

8

662

54

8

642

8

627

8

617

86

8

612

8

68

8

68

8

64

ŤƎưƶƬƖǃ ƫƎ ƯƘƥƨƎƪƳȀ ƪƨƯƖ USD ($)

1. ŭƟƵƯǃ ƫƘ ưƳƪƪƟƯƳǍƱưǏ ƟƝ-ƝƎ ƬƥƯƳƒƨƘƫƟǏǿ 
2. ŤƘƥƨƎƪƎ ƐƫƘ ƖƬƪƎǿ 
3. ŎƥƨǍƷƎƘƱ ǈƵƟƯƫƬƘ Ɵ ƥƎƏƘƨƿƫƬƘ ƱƘƨƘƐƟƖƘƫƟƘǿ šƘ ƐƥƨǍƷƎƘƱ ƸƟƵƯƬƐƬƘ ƱƘƨƘƐƟƖƘƫƟƘǿ 
4. ŎƥƨǍƷƎƘƱ ƖƬƭƬƨƫƟƱƘƨƿƫƳǍ ƯƘƥƨƎƪƳ Ɛ ƬƱƥƯǃƱƬƪ ƟƫƱƘƯƫƘƱƘ Ɵ Ɛ ƬƒƬƯƬƛƘƫƫƬƪ ưƎƖƳȀ 

ƭƯƟƬƏƯƘƱƘƫƫƳǍ ƫƎƭƯǏƪƳǍǿ ŎƥƨǍƷƎƘƱ ƭƯǏƪǃƘ ƯƎưƶƬƖǃ ƫƎ ƭƬƱƬƥƬƐƬƘ ƐƘƼƎƫƟƘ ư 
ƭƬƖƖƘƯƛƥƬơ ƯƘƥƨƎƪǃǿ 

5. ŎƥƨǍƷƎƘƱ ƸƟƵƯƬƐƬƘ ƎƳƖƟƬ ȏƫƎƭƯƟƪƘƯȀ ƖƟƫƎƪƟƷƘưƥƟ ƐưƱƎƐƨǏƘƪƳǍ ƯƘƥƨƎƪƳ ƭƬƖƥƎưƱƬƐȐǿ 
6. ŎƥƨǍƷƎƘƱ ƯƎưƶƬƖǃ ƫƎ ƭƬƱƬƥƬƐƬƘ ƐƘƼƎƫƟƘ ư ƭƬƖƖƘƯƛƥƬơ ƯƘƥƨƎƪǃǿ 
7. ŎƥƨǍƷƎƘƱ ƖƬƶƬƖǃ ƬƱ ¸ČĬ¡ĬÎÙȀ ƫƘ ưƐǏƝƎƫƫǃƘ ư ƐƟƖƘƬƯƘƥƨƎƪƬơǿ 
8. ŎƥƨǍƷƎƘƱ ƖƬƶƬƖǃ ƬƱ ƯƬƝƫƟƷƫƬơ ƱƬƯƒƬƐƨƟ ƫƎ ưƎơƱƘ ƝƎ ƘƒƬ ƭƯƘƖƘƨƎƪƟ Ɵ Ɛ ƪƎƒƎƝƟƫƎƶǿ 
9. ŎƥƨǍƷƎƘƱ ƖƬƶƬƖǃ ƬƱ ƐƟƖƘƬƯƘƥƨƎƪǃ ƫƎ ¸ČĬ¡ĬÎÙǿ 
10. řưƥƨǍƷƎƘƱưǏ ƭƬƟưƥƬƐƎǏ ƯƘƥƨƎƪƎȀ ƭƯƟƬƏƯƘƱƘƫƫƎǏ ƷƘƯƘƝ ƯƬƝƫƟƷƫǃƘ ƪƘƖƟƎưƘƱƟ ƟƨƟ 

ưƐǏƝƎƫƫƎǏ ư ƭƬƟưƥƬƐǃƪƟ ưƐƬƖƥƎƪƟ ƫƎ ƏƎƝƘ ƟưƥƳưưƱƐƘƫƫƬƒƬ ƟƫƱƘƨƨƘƥƱƎ Ɵ ƷƎƱ-ƏƬƱƎƪƟ 
ȏƫƎƭƯƟƪƘƯȀ .êÂħCq¡Ȑǿ

ŧƥƯƘƭƨǏƘƱ ƭƬƝƟƸƟƟ ưƬ ưƯƘƖƫƟƪ ƯƬưƱƬƪ Ɛ ǥǱɞ Ɵ ƖƬƨƘơ ǧǣɞ

ŢƛƟƖƎƘƪǃơ ƯƬưƱ ƯǃƫƥƎ ƖƬ ȷǥǣǳ 
ƪƨƯƖ ƥ ǧǣǧǭ ƒƬƖƳǿ 

ŞƟƖƘƯǃȁ Amazon, Walmart , Instacart , 
Alibaba. 

!JȀ ƭƘƯưƬƫƎƨƟƝƎƸƟǏ 
Ɵ ƬƪƫƟƥƎƫƎƨƿƫƬưƱƿ ȗ ƥƨǍƷƘƐǃƘ 

ƖƯƎơƐƘƯǃ ƯƬưƱƎǿ 

Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ÅŎƎƛƫƬưƱƿ RM Ɛ ƬƏƼƘơ ƪƘƖƟƎưƱƯƎƱƘƒƟƟ ƯƎưƱƘƱ ƭƬ ƐưƘƪƳ ƪƟƯƳȀ Ǝ Ɛ 
ǧǣǧǭ ƒƬƖƳ ƳƛƘ ǏƐƨǏƘƱưǏ ƘƘ ƫƘƬƱǁƘƪƨƘƪƬơ ƷƎưƱƿǍ

řưƱƬƷƫƟƥƟȁ Nielsen 2025-Annual-Marketing -Report

ťƱƎƫƬƐƟƱưǏ ƫƘƬƱǁƘƪƨƘƪƬơ ƷƎưƱƿǍ ƪƘƖƟƎưƱƯƎƱƘƒƟƟ
Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

65%
74% 69% 68%

48%

ťƯƘƖƫƘƘ Ɛ ƪƟƯƘťƘƐƘƯƫƎǏ 
ŌƪƘƯƟƥƎ

ŞƎƱƟƫưƥƎǏ 
ŌƪƘƯƟƥƎ

ŌƝƟǏ ŔƐƯƬƭƎ

ŎƎƛƫƘƘ ȏɞȐŦƎƥƛƘ ƐƎƛƫƬ ȏɞȐŠƘƫƘƘ ƐƎƛƫƬ ȏɞȐ

Ŏ ƥƎƥƟƶ ƥƘơưƎƶ RM ƟƪƭƨƘƪƘƫƱƟƯƳǍƱ Ɛ ưƱƯƎƱƘƒƟǍ ƷƎƼƘ ƐưƘƒƬȁ

ÅţƬƖƖƘƯƛƥƎ ƪƳƨƿƱƟƥƎƫƎƨƿƫƬơ ŤŜ
ÅŦƘưƱƟƯƬƐƎƫƟƘ ƫƬƐǃƶ ƭƯƬƖƳƥƱƬƐ

ÅŤƬưƱ ƭƯƬƖƎƛ
ÅŒƯƎơƐƘƯ ƐƟƝƎƏƟƨƟƱƟ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

35%

40%

45%

50%

55%

60%

65%

70%

ŜƨǍƷƘƐƬơ 
ƟƫưƱƯƳƪƘƫƱ ƯƬưƱƎ 

ƭƯƬƖƎƛ

ŒƯƎơƐƘƯ ƐƟƝƎƏƟƨƟƱƟ 
ƏƯƘƫƖƎ

ţƬƖƖƘƯƛƥƎ ŤŜ 
ƏƯƘƫƖƎ

ŦƘưƱƟƯƬƐƎƫƟƘ ƫƬƐǃƶ 
ƭƯƬƖƳƥƱƬƐ

ŔƐƯƬƭƎťƘƐƘƯƫƎǏ ŌƪƘƯƟƥƎŞƎƱƟƫưƥƎǏ ŌƪƘƯƟƥƎŌƝƟǏ



tÙħÂìþ ^ÙÕìÂ ƜƍƤƮǂƏƍƗư ƏƯǌ ƏƫƮƫƪƤƲȀ 
ƵƬƯƪƟƯƳƘƱ ƳƝƫƎƐƎƘƪƬưƱƿȀ ƐƘƖƘƱ ƥ ƐǃƏƬƯƳȀ 
ƥƬƫƐƘƯƱƟƯƳƘƱ Ɛ ƭƬƥƳƭƥƳ Ɵ ƳƥƯƘƭƨǏƘƱ ƨƬǏƨƿƫƬưƱƿǿ

ÅŦƜƪƍƏƍƗƩƫƯưƾ ȎAwareness ): ƐƟƖƘƬƯƘƥƨƎƪƎ Ɵ 
ƏƎƫƫƘƯǃ ƫƎ ƐƫƘƺƫƟƶ ƭƨƬƼƎƖƥƎƶȀ ƏƯƘƫƖƬƐǃƘ ƏƨƬƥƟ 
ƫƎ ưƎơƱƘȌƐ ƭƯƟƨƬƛƘƫƟƟ ƪƎƒƎƝƟƫƎȀ ǈƥƯƎƫǃ Ɵ ƎƳƖƟƬ 
Ɛ ƱƬƯƒƬƐƬƪ ƝƎƨƘȀ ưƬƐƪƘưƱƫǃƘ ưƭƘƸƭƯƬƘƥƱǃ.

ÅŎǂƎƫƮ ȎConsideration ): ƯƘƥƨƎƪƎ Ɛ ƭƬƟưƥƘ Ɵ ƥƎƱƎƨƬƒƘ 
ƪƎƒƎƝƟƫƎ ȏưƭƬƫưƟƯƬƐƎƫƫǃƘ ƱƬƐƎƯǃȌƭƬƨƥƟȐȀ 
ƭƬƖƏƬƯƥƟ ȢƯƘƥƬƪƘƫƖƳƘƪȣȀ ƱƎƯƒƘƱƟƫƒ 
ƭƬ ƭƬƥƳƭƎƱƘƨƿưƥƟƪ ƎƳƖƟƱƬƯƟǏƪȀ ƭƘƯƘƥƨǍƷƘƫƟƘ 
ư ƥƬƫƥƳƯƘƫƱƬƐǿ

ÅŢƫƤƲƬƤƍ ȎPurchase ): ƭƘƯưƬƫƎƨƿƫǃƘ ưƥƟƖƥƟ Ɵ ƥƳƭƬƫǃ 
ƫƎ ƥƎƯƱƬƷƥƘ ƱƬƐƎƯƎ Ɵ Ɛ ƥƬƯƝƟƫƘȀ ƯƘƥƬƪƘƫƖƎƸƟƟ 
Ȣư ǈƱƟƪ ƭƬƥƳƭƎǍƱȣȀ ưƬƬƏƼƘƫƟǏ Ƴ ƭƬƨƥƟ ƫƎ ǈƥƯƎƫƎƶȀ 
ƫƎƭƬƪƟƫƎƫƟǏ Ƭ ƏƯƬƺƘƫƫƬơ ƥƬƯƝƟƫƘǿ

ÅŝƫǎƧƾƪƫƯưƾ ȎLoyalty ): ƭƳƺƟ Ɵ email ƟƝ ƭƯƟƨƬƛƘƫƟǏ 
ƨƬǏƨƿƫƬưƱƟȀ ƭƘƯưƬƫƎƨƿƫǃƘ ƏƬƫƳưǃȌƥǈƺƏǈƥ, 
ƭƬƖƭƟưƥƟ Ɵ ƎƐƱƬƖƬưƱƎƐƥƟȀ ưƏƬƯ ƬƱƝǃƐƬƐ ƭƬưƨƘ 
ƭƬƥƳƭƥƟǿ

řưƱƬƷƫƟƥƟȁ Nielsen 2025-Annual-Marketing -Report

Retail Media Ș ƥƎƫƎƨ ƭƬƨƫƬƒƬ ƸƟƥƨƎȁ ƬƱ ƳƝƫƎƐƎƘƪƬưƱƟ ƖƬ ƨƬǏƨƿƫƬưƱƟ
Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ
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50%
47% 46%

52%

59%

45%
48%

40%

50%

43%

38% 37%
35% 35% 35%

37% 38%
41%

39%
37%

16%
13%

17%
15% 16%15%

17%
21%

10% 11%

Global average North America Latin America Asia-Pacific Europe

ŤƬưƱ ƐǃƯƳƷƥƟ Ɛ ƯƘƒƟƬƫƘŧƝƫƎƐƎƘƪƬưƱƿ ƏƯƘƫƖƎŧƖƘƯƛƎƫƟƘ ƥƨƟƘƫƱƬƐ

ţƯƟƐƨƘƷƘƫƟƘ ƥƨƟƘƫƱƬƐŘƎƼƟƱƎ ƟƫƱƘƯƘưƬƐ ƥƨƟƘƫƱƬƐŜƬƫƥƳƯƘƫƱƬưƭƬưƬƏƫƬưƱƿ

ŒƬƨǏ ƪƎƯƥƘƱƬƨƬƒƬƐȀ ƫƎƝǃƐƎǍƼƟƶ ƥƎƛƖƳǍ ƸƘƨƿ ưƐƬƟƪ 
ƭƘƯƐǃƪ ƟƨƟ ƐƱƬƯǃƪ ƭƯƟƬƯƟƱƘƱƬƪȀ ɞ

ťƯƘƖƫƘƘ Ɛ ƪƟƯƘťƘƐƘƯƫƎǏ 
ŌƪƘƯƟƥƎ

ŔƐƯƬƭƎŌƝƟƎƱưƥƬ-
ŦƟƶƬƬƥƘƎƫưƥƟơ 

ƯƘƒƟƬƫ 

ŞƎƱƟƫưƥƎǏ 
ŌƪƘƯƟƥƎ



ŨƫƤƲƯ ŢƫƨƎơƫ-ƯƘƥƨƎƪƎ ƫƎ ưƎơƱƘ ƯƟƱƘơƨƘƯƎ
ŢƪƫƟƥƎƫƎƨƿƫƬưƱƿ
 ȏƬƫƨƎơƫ Ʌ ƬƵƨƎơƫȐ

ťƱƯƎƱƘƒƟƷƘưƥƟơ 
ƪƘƖƟƎƟƫưƱƯƳƪƘƫƱ

ōǌƕƚƗưǂ ŦƯƘơƖ-ƪƎƯƥƘƱƟƫƒƟ ƥƬƪƪƘƯƸƟǏ ŠƎƯƥƘƱƟƫƒ Ʌ ƏƯƘƫƖ-ƪƎƯƥƘƱƟƫƒ ŠƘƖƟƎƏǍƖƛƘƱǃ

ŒƍƪƪǂƗ ōƎƝƬƐǃơ ƱƎƯƒƘƱƟƫƒ ȏÏƬƸǿ ƖƘƪȐFirst -party data Shopper analytics

ťƗƵƪƫƧƫƑƞƞťƭƬƫưƟƯƳƘƪǃƘ ƱƬƐƎƯǃȀ ƏƎƫƫƘƯǃŭƟƵƯƬƐǃƘ ǈƥƯƎƫǃȀ 
ƭƯƬƒƯƎƪƪƎƱƟƥ-ƯƘƥƨƎƪƎ ŎǃưƬƥƬƱƘƶƫƬƨƬƒƟƷƫǃƘ ƯƘƺƘƫƟǏ

KPI ōƎƝƬƐǃƘ ƪƘƱƯƟƥƟ ROAS ŏƨƳƏƬƥƎǏ ƎƫƎƨƟƱƟƥƎ Ʌ ƭƎƯƱƫƘƯưƱƐƬ

ţƫƧƾ ŦƎƥƱƟƷƘưƥƟơ ƥƎƫƎƨ 
ƭƯƬƖƎƛ

ŬƎưƱƟƷƫƎǏ ƟƫƱƘƒƯƎƸƟǏ 
Ɛ ƪƎƯƥƘƱƟƫƒ

ŜƨǍƷƘƐƬơ ưƱƯƎƱƘƒƟƷƘưƥƟơ 
ƟƫưƱƯƳƪƘƫƱ

RETAIL MEDIA 1.0 RETAIL MEDIA 2.0 RETAIL MEDIA 3.0

ŸƐƬƨǍƸƟǏ Retail Media Ɵ ƭƘƯƘƶƬƖ Ɛ ƬƖƟƫ ƟƝ ƫƎƟƏƬƨƘƘ ƝƫƎƷƟƪǃƶ ƥƎƫƎƨƬƐ ƖƨǏ ƭƯƬƖƐƟƛƘƫƟǏ ƏƯƘƫƖƬƐ 

řưƱƬƷƫƟƥȁBCG ȢHow Retail Media Can Top the CMO Agendaȣ

ǬǦɝ ƎƮƗƪƕƫƏ ƕƗƧƍǌư ƯưƍƏƤƲ ƪƍ Ją-ĠħČĜÙ tÙħÂìþ ^ÙÕìÂǾ ŠƗ ƲƬƲƯưƞưƗ ƩƫƩƗƪưȃ

Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ
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řưƱƬƷƫƟƥƟȁ ; eMarketer Forecast; VM - Retail Media x DOOH Consumer Research 2025 ȗƐ ƬƭƯƬưƘ ƳƷƎưƱƐƬƐƎƨƬ ƭƬƯǏƖƥƎ ǧǣǣǣ ƷƘƨǿ

ŦƯƘƫƖǃ In-store Retail Media

ÅŤƎưƶƬƖǃ ƫƎ In-store Retail Media ƭƯƘƐǃưǏƱ ǥ ƪƨƯƖ $ ƥ ǧǣǧǳ ƒƬƖƳȀ 
ƫƬ ƫƘ ƭƯƘƐǃưǏƱ ǥɞ ƬƱ Total Retail Media.

ÅŒƟƫƎƪƟƷƫǃơ ƯƬưƱ ƝƎƪƘƖƨƟƱưǏȀ ƫƬ ƫƘưƪƬƱƯǏ ƫƎ ǈƱƬ ƥƎƫƎƨ ƭƯƬƖƬƨƛƟƱ 
ƯƎưƱƟ Ɛ ƖƘƫƘƛƫƬƪ ƐǃƯƎƛƘƫƟƟǿ

Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

0,4
0,5

0,7

0,9

1,1

2024 2025 2026 2027 2028

ŦƯƎƱǃ ȏȷ ƪƨƯƖȐ
ŤƬưƱ ƒƬƖ ƥ ƒƬƖƳ ȏɞȐ

59%

62%

63%

64%

68%

72%

ŸƥƯƎƫǃ ƫƎ ƐƘƫƖƟƫƒƬƐǃƶ ƎƐƱƬƪƎƱƎƶ Ɵ ưƱƬơƥƎƶ 
ưƎƪƬƬƏưƨƳƛƟƐƎƫƟǏ

ŸƥƯƎƫǃ ƫƎ ƥƎưưƎƶ

ŸƥƯƎƫǃ ƫƎ ƝƎƭƯƎƐƬƷƫǃƶ ưƱƎƫƸƟǏƶ

ŸƥƯƎƫǃ ƫƎ ƐƶƬƖƘ Ɛ ƪƎƒƎƝƟƫ

ŸƥƯƎƫǃ Ɛ ƭƯƬƶƬƖƎƶ Ɛ ƪƎƒƎƝƟƫƘ

ŸƥƯƎƫǃ ƫƎ ƭƎƯƥƬƐƥƘ

ŧƯƬƐƘƫƿ ƭƯƟƫǏƱƟǏȌƬƖƬƏƯƘƫƟǏ ƭƬƥƳƭƎƱƘƨƘơ in-store Retail Media

96% 
ƭƬƥƳƭƎƱƘƨƘơ ƭƬƨƬƛƟƱƘƨƿƫƬ 

ƟƨƟ ƫƘơƱƯƎƨƿƫƬ ƬƱƫƬưǏƱưǏ ƥ ƯƘƥƨƎƪƘ 
Ɛ ƱƬƯƒƬƐƬơ ưƘƱƟ

4%  
ƭƬƥƳƭƎƱƘƨƘơ ưƬƷƨƟȀ ƷƱƬ ƯƘƥƨƎƪƎ Ɛ 

ƱƬƯƒƬƐƬơ ưƘƱƟ ƬƱƐƨƘƥƎƘƱ Ɵƶ ƬƱ ƭƬƥƳƭƬƥ
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řưƱƬƷƫƟƥƟȁ SORM-Report_2025 -1; McKinsey_x_Eurocommerce_State_of_Grocery_Retail_2025_44_pgs

ōƬƨƘƘ ƭƬƨƬƐƟƫǃ ƬƭƯƬƺƘƫƫǃƶ ưƷƟƱƎǍƱ Retail Media 
ƥƯƟƱƟƷƘưƥƟ ƐƎƛƫǃƪ ƥƎƫƎƨƬƪ ƭƬ ưƬƐƬƥƳƭƫƬơ ƝƫƎƷƟƪƬưƱƟ

Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

3%

8%

3%

2%

8%

4%

16%

17%

18%

13%

6%

18%

18%

1%

9%

8%

23%

29%

20%

27%

34%

18%

18%

17%

31%

25%

39%

28%

30%

40%

34%

42%

39%

51%

15%

12%

26%

27%

18%

40%

36%

43%

40%

61%

Traditional print

ťƭƬƫưƟƯƬƐƎƫƎǏ ƯƘƥƨƎƪƎ

ŦƯƎƖƟƸƟƬƫƫƬƘ ŦŎȌŤƎƖƟƬ

OOH/DOOH

ťƱƯƟƪƟƫƒƬƐƬƘ ŦŎ

ŤƘƥƨƎƪƎ Ɛ ƭƬƟưƥƬƐǃƶ ƝƎƭƯƬưƎƶ

ţƯƬƒƯƎƪƪƎƱƟƥ

ŮƬƭƭƘƯ ƪƎƯƥƘƱƟƫƒ Ȍ ŜƬ-ƪƎƯƥƘƱƟƫƒ

ťƬƸƟƎƨƿƫƎǏ ƯƘƥƨƎƪƎ

Retail Media

ŠƍƯƤƫƧƾƤƫ ƤƍƚƕǂƠ ƤƍƪƍƧ ƏƍƚƗƪ ƕƧǎ ƤƫƩƬƍƪƞƞȋƤƧƞƗƪưƫƏ

ťƬƐưƘƪ ƫƘ ƐƎƛƫƬ ȏɞȐŠƟƫƟƪƎƨƿƫƎǏ ƐƎƛƫƬưƱƿ ȏɞȐŎ ƫƘƥƬƱƬƯƬơ ưƱƘƭƘƫƟ ƐƎƛƫƬ ȏɞȐŢƷƘƫƿ ƐƎƛƫƬ ȏɞȐťƳƭƘƯ ƐƎƛƫƬ ȏɞȐT2B Importance (%) T2B Change (pts)

92% 11 
91% 23 

82%

78%

74%

58%

57% 25 

54% 31 

51% 30 

40% 19 

ťƬƒƨƎưƫƬ ƖƎƫƫǃƪ McKinsey ȗRetail Media ƐƶƬƖƟƱ Ɛ ŦŢţ-ǥǭ ƱƯƘƫƖƬƐ ȏƫƎ Ǳ ƪƘưƱƘȐȀ ƥƬƱƬƯǃƘ Ɛ ƏƳƖƳƼƘƪ 
ƏƳƖƳƱ ƬƭƯƘƖƘƨǏƱƿ ƟƫƖƳưƱƯƟǍǿ ŘƫƎƷƟƪƬưƱƿ RM ƯƎưƱƘƱ Ɛ ŦŢţƘ +15 ƭǿƭ. 2024 vs 2025 ȗ ǈƱƬ ưƎƪǃơ ƐǃưƬƥƟơ 
ƭƯƟƯƬưƱ ƭƬ ƐưƘƪƳ ƯƘơƱƟƫƒƳ
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11% 11%
14%

46%

54%

71%

ţƯƬƖƎƛƟ ŮƬƭƭƘƯ 
ƪƎƯƥƘƱƟƫƒ

ŢƪƫƟƥƎƫƎƨƿƫǃơ 
ƎƥƥƎƳƫƱ 

ƪƘƫƘƖƛƪƘƫƱ

ţƯƬƖƳƥƱƬƐǃơ 
ƪƎƯƥƘƱƟƫƒ

eCommerce ōƯƘƫƖ-
ƪƎƯƥƘƱƟƫƒ

ŜƱƬ ƫƘưƘƱ ƬƱƐƘƱưƱƐƘƫƫƬưƱƿ ƝƎ ƯƎưƶƬƖǃ
ƫƎ Retail Media?

ŒƬƨǏ ƬƱƐƘƱƬƐ ȏɞȐ

ȃʒʓʏʘʎʆʊаНDentsu_RetailMedia Report_2025 (41 pgs); SensorTower_DigitalMarket Index_Q1'2025 (46 pgs) 

ŜƱƬ Ɵ ƥƎƥ ƱƯƎƱƟƱ ƏǍƖƛƘƱǃ Ɛ Retail Media
Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

0,8

1

1,3

1,5

1,8

2

4,5

5

5,2

5,6

ŤƘƸƘƭƱƳƯƫǃƘ Ȍ ōƘƝƯƘƸƘƭƱƳƯƫǃƘ 
ƨƘƥƎƯưƱƐƎ

ŒƯƳƒƟƘ ƭƎƥƘƱƟƯƬƐƎƫƫǃƘ ƱƬƐƎƯǃ

ūƬƝǏơưƱƐƘƫƫǃƘ ƱƬƐƎƯǃ

ŸƨƘƥƱƯƬƫƟƥƎ

ŜƎƵƘ Ɵ ŤƘưƱƬƯƎƫǃ

ŒƯƳƒƟƘ ƱƬƐƎƯƫǃƘ ƥƎƱƘƒƬƯƟƟ

ŒƬƐƎƯǃ ƖƨǏ ƖƬƪƎ

ŦƬƐƎƯǃ ƨƟƷƫƬơ ƒƟƒƟƘƫǃ

ŦƬƐƎƯǃ ƖƨǏ ƛƟƐƬƱƫǃƶ

ŔƖƎ Ɵ ƫƎƭƟƱƥƟ

ŦŢţ ƥƎƱƘƒƬƯƟơ ƭƬ ƭƬƥƎƝƎƪ Ɛ Retail Media

ţƬƥƎƝǃ ȏƪƨƯƖȐ

ţƯƬƖƳƥƱǃ ƭƟƱƎƫƟǏ Ɵ ƫƎƭƟƱƥƟ ưƱƎƨƟ ƒƨƎƐƫǃƪƟ ƥƎƱƘƒƬƯƟǏƪƟ ƭƬ ƭƬƥƎƝƎƪ Ɛ ťŮŌ Ɛ 
Q1ȡǧǭȀ ƐƭƘƯƐǃƘȀ ƝƎ ǫ ƥƐƎƯƱƎƨƎȀ ƬƏƬƒƫƎƐ ƱƬƐƎƯǃ ƨƟƷƫƬơ ƒƟƒƟƘƫǃ 

ťƪƘƫƎ ƯƬƨƘơȁ shopper marketing Ȁ ƯƎƫƘƘ ƫƎƶƬƖƟƐƺƟơưǏ Ɛ ƨƟƖƘƯƎƶ ƭƬ ƯƎưƶƬƖƎƪ 
ƫƎ RMȀ ƳưƱƳƭƟƨ ưƐƬƘ ƪƘưƱƬ ƖƯƳƒƟƪ ƵƳƫƥƸƟǏƪ 
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62%

38%

66%

30,6% 3,4%

ťƬƐƘƯƺƟƨƟ ƭƬƥƳƭƥƳ ưƯƎƝƳ

ťƬƐƘƯƺƟƨƟ ƭƬƥƳƭƥƳ ƭƬƝƛƘ Ɛ ƖƯƳƒƬƪ ƪƎƒƎƝƟƫƘ

ťƬƐƘƯƺƟƨƟ ƭƬƥƳƭƥƳ ƬƫƨƎơƫ

ŢưƐƘƖƬƪƨƘƫƫƬưƱƿ Ɵ ƏƨƎƒƬưƥƨƬƫƫƬưƱƿ ƳƥƯƘƭƨǏǍƱ ƐƨƟǏƫƟƘ
Retail Media ƪƍ ƩƗƚƕƲƪƍƮƫƕƪƫƩ ƮǂƪƤƗ

ťƬƒƨƎưƫƬ ƬƭƯƬưƳ eMarketerȀ ǯ ƟƝ ǥǣ ȏǯǥȀǯɞȐ 
ƭƬƱƯƘƏƟƱƘƨƘơ ƝƎǏƐƟƨƟȀ ƷƱƬ ƬƫƟ ƭƯƟƬƏƯƘƨƟ 
ƱƬƐƎƯȀ ƭƯƘƖưƱƎƐƨƘƫƫǃơ Ɛ offline Retail Media , 
ƫƎƭƯƟƪƘƯȀ ƐƟƖƘƬǈƥƯƎƫǃ ƐƫƳƱƯƟ ƱƬƯƒƬƐƬơ 
ƱƬƷƥƟǿ 

ōƬƨƿƺƟƫưƱƐƬ ȏǯǯȀǣɞȐ ƟƝ ƫƟƶ ưƬƐƘƯƺƟƨƟ 
ƭƬƥƳƭƥƳ ƫƘƭƬưƯƘƖưƱƐƘƫƫƬ ƐƬ ƐƯƘƪǏ ǈƱƬƒƬ 
ƭƬƶƬƖƎ ƭƬ ƪƎƒƎƝƟƫƎƪǿ 

Å30,6% ƭƬƱƯƘƏƟƱƘƨƘơ ưƬƐƘƯƺƟƨƟ ƭƬƥƳƭƥƳ 
Ɛ ƖƯƳƒƬƪ ƪƎƒƎƝƟƫƘǿ 

ÅŠƘƫƘƘ 4% ȏǩȀǫɞȐ ưƬƐƘƯƺƟƨƟ ƭƬƥƳƭƥƳ 
ƬƫƨƎơƫ ƐƬ ƐƯƘƪǏ ƖƯƳƒƬƒƬ ƭƬƶƬƖƎ 
ƭƬ ƪƎƒƎƝƟƫƎƪǿ

ȃʒʓʏʘʎʆʊаНEMARKETER_Placer.ai_CustomReport_InStoreRM_Oct2024 т ɹНʏʐʑʏʒʁНʔʘɷʒʓɹʏɹɷʌʏНʐʏʑʪʀʊɷНΞΜΜΜНʘʁʌЮ
˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ
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šƘ ƥƳƭƟƨƟ ƱƬƐƎƯŜƳƭƟƨƟ ƱƬƐƎƯ



Retail Media 
ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ
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ŤƬưưƟơưƥƟơ ƯǃƫƬƥ RM ƮƍƯưƗư 
Ə Ǫ ƮƍƜƍ ƎǂƯưƮƗƗȀ ƷƘƪ ƪƟƯƬƐƬơ

Ŏ ǧǣǧǭ ƒƬƖƳ ƬƛƟƖƎƘƪǃơ ƬƏǁƘƪ 
891 ƩƧƮƕ ƮƲƎǾ

ŢưƫƬƐƫǃƘ ƭƨƬƼƎƖƥƟ ƏƪƗƕƮǎǌư !J 
ƞ ƪƫƏǂƗ ƮƗƤƧƍƩƪǂƗ ƴƫƮƩƍưǂ (DOOH, digital  

signage)

2001 2004 2007 2010 2013 2016 2019 2022 2025

ŦŎ ŤƎƖƟƬţƯƘưưƎŢŢš Digital RM

ţƯƘưưƎ
41%

ŦƘƨƘƐƟƖƘƫƟƘ
52%

Digital
53%

RM
46%

ʀʩʪʦʯʥʠʢʠ: ʤʦʜʝʣʴ ʨʝʢʣʘʤʥʦʛʦ ʨʳʥʢʘ ʎʄɸʂʇ ʜʣʷ ʆkkam (2001-2028) ʦʪ 2023 ʛʦʜʘ; ʥʘ ʦʩʥʦʚʝ 

ʜʘʥʥʳʭ ɸʂɸʈ, ʧʨʦʛʥʦʟʦʚ ʄʠʥʵʢʦʥʦʤʠʢʠ, ʧʣʘʥʦʚ ʪʦʨʛʦʚʳʭ ʩʝʪʝʡ

Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ
ŎƷƘƯƎ Ș ƫƬƐǃơ Ɵ ƭƘƯưƭƘƥƱƟƐƫǃơȀ ưƘƒƬƖƫǏ Ș ưƎƪǃơ ƬƏǁƚƪƫǃơ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

45%

43%

37%

37%

31%

29%

25%

23%

22%

19%

13%

5%

19%

17%

7%

10%

5%

7%

On-site ƯƘƥƨƎƪƎ ƫƎ ưƎơƱƘ

On-site ƐƟƖƘƬƯƘƥƨƎƪƎ

Off-site ƫƎƯƳƛƫƎǏ ƯƘƥƨƎƪƎ

ţƨƎƱƫǃƘ ưƬƸƟƎƨƿƫǃƘ ưƘƱƟ

Off-site ƐƟƖƘƬƯƘƥƨƎƪƎ

ŤƘƥƨƎƪƎ Ɛ instore

ťƭƬƫưƟƯƳƘƪǃƘ ƭƯƬƖƳƥƱǃ ƫƎ ưƎơƱƘ Ȍ ƭƬƟưƥ 

Email

ŦŎ ȏconnected TV)

ŎǃƏƯƎƫ ƥƎƥ 

ťšŢ-1 
 ƥƎƫƎƨ

 

ţƯƬƸƘƫƱ ƯƘưƭƬƫƖƘƫƱƬƐȀ ƐǃƏƯƎƐƺƟƶ 
ťšŢ-3 ƥƎƫƎƨƎ ư ƐǃưƬƥƬơ 
ƬƥƳƭƎƘƪƬưƱƿǍ ƟƫƐƘưƱƟƸƟơȀ te!xȀ ɞ



41 51
113 152

278
352

20 54

198

363

613

931

2021 2022 2023 2024 2025 2026

Retail Media ȏƪƨƯƖ ƯƳƏǿȐRetail Media E-com

61
105

311

515

891

1 283

řưƱƬƷƫƟƥȁ ƎƫƎƨƟƱƟƥƎ eûûÂĄ

Total  Retail Media ȗƪƘƖƟƎƥƎƫƎƨ #1 ƳƛƘ Ɛ ǈƱƬƪ ƒƬƖƳȀ ƬƱƖƘƨƿƫƬ e-com ȗƐ ưƨƘƖƳǍƼƘƪ

~20%
% GMV 2025:

ŒƬƨǏe-com ƭƯƬƖƎƛ Ɛ ŤƬưưƟƟ 

~70%
ŒƬƨǏ e-com Ɛ tetail Media

% Retail Media 2025 :

Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ
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+26%

ŨƍƤư ƪƍ2025:

ŢƏƼƟơ ƯƬưƱ ư 
ƳƷƘƱƬƪ Ŕ-ƥƬƪ Ɵ ŤŠ

+9%
ŤƬưƱ Ɛ ƱƯƎƖƟƸƟƬƫƫǃƶ 

ƥƎƫƎƨƎƶ

Retail Media ȗƥƨǍƷƘƐƬơƖƯƎơƐƘƯ ƯƬưƱƎ ƯƘƥƨƎƪƫƬƒƬ ƯǃƫƥƎȀ +26% ƒƬƖ-ƥ-ƒƬƖƳ

2025
ƴƍƤư

2026 
ƬƮƫƑƪƫƜ

ŒƟƖƛƟƱƎƨ

ŦŎ

OOH (Ɛƥƨ WB)

ŤƎƖƟƬ

ţƯƘưưƎ

Ŕ-ƥƬƪ Ɵ ŤŠ

řƱƬƒƬȁ

ŢƏǁƘƪ 
ƯƘƥƨƎƪƫǃƶ 
ƟƫƐƘưƱƟƸƟơ 
(ƪƨƯƖ ȿȐ

ŤƬưƱ 
ķĠȡǧ4 (%)

ŤƬưƱ 
ķĠȡǧ5 (%)

585 (543)

270 (246)

111 (97)

24 (24)

5 (5)

807 (515)

1802  (1430)

8%

10%

14%

3%

0%

57%

26%

5%

10%

8%

4%

0%

40% +

24%

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘
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Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ

ŢƮƫƑƪƫƜ ƪƍ2026:

+24%
ŢƏƼƟơ ƯƬưƱ ư 

ƳƷƘƱƬƪ Ŕ-ƥƬƪ Ɵ ŤŠ

+7%
ŤƬưƱ Ɛ ƱƯƎƖƟƸƟƬƫƫǃƶ 

ƥƎƫƎƨƎƶ



Retail Media ȗƳƫƟƥƎƨƿƫǃơƥƎƫƎƨ ƖƨǏ Brandformance

ţƬƝƐƬƨǏƘƱ ưƬƝƖƎƱƿ 
ƸƘƨƬưƱƫƳǍ 
ƥƬƪƪƳƫƟƥƎƸƟƬƫƫƳǍ 
ưƱƯƎƱƘƒƟǍ, 
ƒƖƘ ƥƎƛƖǃơ ǈƨƘƪƘƫƱ 
ƯƎƏƬƱƎƘƱ ƥƎƥ ƫƎ 
ƳƝƫƎƐƎƘƪƬưƱƿ ƏƯƘƫƖƎ, 
ƱƎƥ Ɵ ƫƎ ƭƯǏƪǃƘ ƭƯƬƖƎƛƟ, 
ƬƏƘưƭƘƷƟƐƎǏ 
ƪƎƥưƟƪƎƨƿƫƳǍ 
ǈƵƵƘƥƱƟƐƫƬưƱƿ 
ƟưƭƬƨƿƝƬƐƎƫƟǏ 
ƪƘƖƟƎƟƫƐƘƫƱƎƯǏ

Brand 
marketing

Performance 
marketing

Brandformance 
marketing

ŧƝƫƎƐƎƘƪƬưƱƿ

ŢƶƐƎƱ ƎƳƖƟƱƬƯƟƟ

ŎƝƎƟƪƬƖƘơưƱƐƟƘ 
ư ƏƯƘƫƖƬƪ

ŎƬưƭƯƟǏƱƟƘ 
ƏƯƘƫƖƎ

ŜƬƫƐƘƯưƟǏ 
Ɛ ƭƬƥƳƭƥƳ

ťƯƘƖƫƟơ ƷƘƥ

ŬƎưƱƬƱƎ ƭƬƥƳƭƬƥ

teJ Ɛ ƪƘƖƟƎ

řƫƱƘƒƯƎƸƟǏ ƖƎƫƫǃƶ

ŦƘưƱƟƯƬƐƎƫƟƘ 
ƵƬƯƪƎƱƬƐ

ŌƖƎƭƱƟƐƫƬưƱƿ

ŌƫƎƨƟƱƟƥƎ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡
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Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ



Retail MediaƭƘƯƘưƱƎƘƱ ƏǃƱƿ ȢƶƐƬưƱƬƪȣ ƪƘƖƟƎƭƨƎƫƎ Ɵ ƭƘƯƘƶƬƖƟƱ Ɛ ưƱƯƎƱƘƒƟƷƘưƥƟơ ƟƫưƱƯƳƪƘƫƱ ư ƏƬƨƘƘ ƱƎƯƒƘƱƟƯƬƐƎƫƫƬơ 
ƥƬƪƪƳƫƟƥƎƸƟƘơ ƝƎ ưƷƘƱ ƐƬƝƪƬƛƫƬưƱƟ ƸƘƨƘƐƬơ ƎƫƎƨƟƱƟƥƟ

Awareness

Consideration

Purchase

Loyalty

ţƍƪƾƹƗ ŤƗƠƶƍƯ
ŤƬƨƿ ƭƬƖƖƘƯƛƥƟ 
Ɛ ƪƘưƱƎƶ ƭƯƬƖƎƛ -  
ƎƥƱƟƐƟƯƬƐƎƱƿ ƭƬƥƳƭƥƳ

ŤƟƱƘơƨ ȗ ƪƘƖƟƎưƯƘƖƎ 
ƟưƭƬƨƿƝƳƘƱưǏ ƫƎ ƐưƘƶ 
ƳƯƬƐƫǏƶ

ťƮƍƕƞƷƞƫƪƪǂƗ 
ƩƗƕƞƍ

ÅTV
ÅOOH
ÅšƎƯƳƛƫƎǏ ƯƘƥƨƎƪƎ
ÅDigital

ţƍƯƹƞƮƗƪƞƗ/
ƕƫƯưƮƍƞƏƍƪƞƗ

ÅŤƘƥƨƎƪƎ Ɛ ƪƎƒƎƝƟƫƎƶ 
ƯƎƝƨƟƷƫƬơ
ƫƎƭƯƎƐƨƘƫƫƬưƱƟ 
ư ƱƎƯƒƘƱƟƫƒƬƪȁ
ÅƭƬ ŭŌ
ÅƭƬ ƒƘƬƒƯƎƵƟƟ
Åc call to action
ÅƭƬ ưƘƝƬƫƫƬưƱƟ

Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ʀʩʪʦʯʥʠʢʠ:: M1, teens

Awareness: 
řƐƘƫƱǃ, In-store ƐƟƱƯƟƫǃ, ƏƯƘƫƖƟƯƬƐƎƫƫǃƘ 
ƥƬƫưƱƯƳƥƸƟƟ, ƯƘƥƨƎƪƎ ƫƎ ƥƎưưƘ, ƪƎƯƥƘƱƭƨƘơưǃ

ŘƬƫƎ ƥƎưưƟƯƎ Ɛ In-store

ŠƘƯƬƭƯƟǏƱƟǏ

ũƎưƎƖƫǃƘ ǈƥƯƎƫǃ Ɛ In-store

ŤƘƥƨƎƪƎ Ɛ ƥƟƫƬƱƘƎƱƯƎƶ

ōƯƘƫƖƟƯƬƐƎƫƫǃƘ ƥƬƫưƱƯƳƥƸƟƟ ȃ

ŦŎ

ŎƶƬƖƫƎǏ ƝƬƫƎ Ɛ In-store

Outdoor

ŜƎưưƬƐƎǏ ƝƬƫƎ Ɛ In-store

ŠƎƯƥƘƱƭƨƘơưǃ

řƒƯǃ

ōƎƫƫƘƯǃ Ɛ ƪƬƏǿ ƭƯƟƨƬƛƘƫƟƟ

šƎƝƘƪƫǃơ ƱƯƎƫưƭƬƯƱ Ȍ ƱƎƥưƟ

ŌƳƖƟƬ Ɛ In-store

ŢƫƨƎơƫ-ƥƟƫƬƱƘƎƱƯǃ

ŤƎƖƟƬ

Relevance: 
ŠƎƯƥƘƱƭƨƘơưǃ, ƟƐƘƫƱǃ, 

In-store ƐƟƖƘƬ& ƐƟƱƯƟƫǃ, 
ƏƯƘƫƖƟƯƬƐƎƫƫǃƘ ƥƬƫưƱƯƳƥƸƟƟ

Purchase : 
In-store ƏƯƘƫƖƟƯƬƐƎƫƫǃƘ 

ƥƬƫưƱƯƳƥƸƟƟ & ƐƟƱƯƟƫǃ, CVM, 
In-store ƎƳƖƟƬ, ƪƎƯƥƘƱƭƨƘơưǃ

ŠƎƯƥƘƱƭƨƘơưǃ

ŤƘƥƨƎƪƎ Ɛ ƥƟƫƬƱƘƎƱƯƎƶ

ŠƘƯƬƭƯƟǏƱƟǏ

VK (ƬƱƝǃƐǃ ƭƬƨƿƝƬƐƎƱƘƨƘơȐ

ŎƟƖƘƬ Ɛ In-store

ŘƬƫƎ ƥƎưưƟƯƎ Ɛ In-store

ũƎưƎƖƫǃƘ ǈƥƯƎƫǃ Ɛ In-store

šƎƝƘƪƫǃơ ƱƯƎƫưƭƬƯƱ Ȍ ƱƎƥưƟ

ťƬƏưƱƐƘƫƫǃơ ưƎơƱ ƏƯƘƫƖƎ

ōƯƘƫƖƟƯƬƐƎƫƫǃƘ ƥƬƫưƱƯƳƥƸƟƟ Ɛ ȃ

řƒƯǃ

ŎƶƬƖƫƎǏ ƝƬƫƎ Ɛ ƟƫưƱƬƯ Ją-store

ťƎơƱǃ ƖƨǏ ưƯƎƐƫƘƫƟǏ

Outdoor

ŦŎ

ōƎƫƫƘƯǃ Ɛ ƪƬƏǿ ţƯƟƨƬƛƘƫƟƟ

ŢƱƝǃƐǃ ƥƨƟƘƫƱƬƐ Ɛ ƟƫƱƘƯƫƘƱƘ

ōƯƘƫƖƟƯƬƐƎƫƫǃƘ ƥƬƫưƱƯƳƥƸƟƟ Ɛ ȃ

ũƎưƎƖƫǃƘ ǈƥƯƎƫǃ Ɛ In-store

ŎƶƬƖƫƎǏ ƝƬƫƎ Ɛ In-store

řƒƯǃ

VK (ƬƱƝǃƐǃ ƭƬƨƿƝƬƐƎƱƘƨƘơȐ

SMS/Push ƯƘƥƨƎƪƎ

ŤƘƥƨƎƪƎ ƱƬƐƎƯƬƐ Ɛ ƵƟƨƿƪƎƶ

ťƎơƱǃ ƖƨǏ ưƯƎƐƫƘƫƟǏ

ťƎơƱ ƏƯƘƫƖƎ

ŠƘƯƬƭƯƟǏƱƟǏ

Outdoor

ŌƳƖƟƬ Ɛ In-store

ŠƎƯƥƘƱƭƨƘơưǃ

ťƘƨƘƏƯƟƱƟ

ŢƫƨƎơƫ-ƥƟƫƬƱƘƎƱƯǃ

ŞƟưƱƬƐƥƟ

ŦŎ

ōƯƘƫƖǃ ƳƛƘ ƵƬƯƪƟƯƳǍƱ ƪƘƖƟƎưƭƨƟƱ ư ƳƷƘƱƬƪ ƐƬƝƪƬƛƫƬưƱƘơ Retail Media ƫƎ ƐưƘƶ ƳƯƬƐƫǏƶ ƐƬƯƬƫƥƟ
Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ
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şƗƕƞƍƬƗƮƯƫƪƍƧƞƜƍƷƞǎ ƶƗƮƗƜ 
first -party data

ÅťƖƐƟƒ ƵƬƥƳưƎ ư ƪƎưưƬƐǃƶ 
ƭƯƬƪƬƎƥƸƟơ ƫƎ ƱƎƯƒƘƱƟƫƒ ƭƬ ƖƎƫƫǃƪ 
ƨƬǏƨƿƫƬưƱƟ Ɵ ƭƬƐƘƖƘƫƟǏǿ

ÅřưƭƬƨƿƝƬƐƎƫƟƘ ƭƬƐƘƖƘƫƷƘưƥƟƶ 
ưƘƒƪƘƫƱƬƐȀ ƟưƱƬƯƟƷƘưƥƟƶ ƖƎƫƫǃƶ 
Ƭ ƷƘƥƎƶȀ ƒƘƬƖƎƫƫǃƶ Ɵ ƎƥƱƟƐƫƬưƱƟ 
Ɛ ƭƯƟƨƬƛƘƫƟǏƶǿ

ÅŤƎƝƐƟƱƟƘƎƫƎƨƟƱƟƷƘưƥƟƶƐƟƱƯƟƫ
ƖƨǏƯƘƥƨƎƪƬƖƎƱƘƨƘơƐ ƐƘƖƳƼƟƶ
ƯƟƱƘơƨ-ưƘƱǏƶ.

šƎǀƗƕƞƪƗƪƞƗ ƫƴƧƍƠƪ- 
ƞ ƫƪƧƍƠƪ-ƞƪƏƗƪưƍƮǎ

ÅO2O-ƯƘƥƨƎƪƎ ȏonline to offline) Ș
ƯƎưƱƳƼƟơ ưƘƒƪƘƫƱǿ

ÅřƫƱƘƒƯƎƸƟǏ ƬƵƵƨƎơƫ-ƟƫƐƘƫƱƎƯǏ Ɛ 
ƸƟƵƯƬƐǃƘ ƪƘƖƟƎ ȏƏƎƫƫƘƯǃȀ push-
ƳƐƘƖƬƪƨƘƫƟǏȀ geo-ƯƘƥƨƎƪƎȐǿ

ÅţƯƟƪƘƫƘƫƟƘ ƬƵƵƨƎơƫ-ƖƎƫƫǃƶ ƖƨǏ 
ƬƫƨƎơƫ-ƯƘƱƎƯƒƘƱƟƫƒƎ Ɵ ƬƭƱƟƪƟƝƎƸƟƟ 
ƏǍƖƛƘƱƬƐǿ

ŘƪưƗƑƮƍƷƞǎ e-commerce ƞ tÙħÂìþ 
Media

ÅWildberries , OzonȀ žƫƖƘƥư ŠƎƯƥƘƱ 
ƯƎƝƐƟƐƎǍƱ ƯƘƥƨƎƪƫǃƘ ƵƬƯƪƎƱǃ 
ƫƎ ƪƎƯƥƘƱƭƨƘơưƎƶȀ ƐƥƨǍƷƎǏ ƬƵƨƎơƫ-
ƯƎƝƪƘƼƘƫƟƘ ȏǈƥƯƎƫǃ Ɛ ţŎŘȐǿ

ÅŠƬƫƘƱƟƝƎƸƟǏ ƟƫƐƘƫƱƎƯǏ ţŎŘ Ɵ last  
mile-ƨƬƒƟưƱƟƥƟǿ

ŦƯƘƫƖ ƫƎ ƱƘƶƫƬƨƬƒƟƝƎƸƟǍȀ self -service  ƭƨƎƱƵƬƯƪǃ Ɵ ƭƘƯưƬƫƎƨƟƝƟƯƬƐƎƫƫƳǍ ƥƬƪƪƳƫƟƥƎƸƟǍ
Retail Media ƪƍ ƮƫƯƯƞƠƯƤƫƩ ƮǂƪƤƗ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ţƍƎƫưƍ Ư Retail Media

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



ŝƍƪƕƹƍƴư Retail Media ƜƪƍƶƞưƗƧƾƪƫ ƮƍƜƪƞưƯǎ Ƭƫ ƯƗưǎƩ ƞ ƎǂƯưƮƫ ƩƗƪǎƗưƯǎ Ư ƬƫǎƏƧƗƪƞƗƩ 
ƪƫƏǂƵ ƤƍƪƍƧƫƏ ƏƜƍƞƩƫƕƗƠƯưƏƞǎ Ư ƬƫưƮƗƎƞưƗƧƗƩ

ŸƥƯƎƫǃ ƫƎƖ ƥƎưưƎƪƟ

DIGITAL INSTORE

POSM INSTORE

DIGITAL TARGETINGDigital -ưƱƘƨƨƎƛ ȏ_8²Ȑ 

4ìåìħÂþ ƵƎưƎƖƫǃơ ƏƎƫƫƘƯ 
LED-ʵʢʨʘʥʳ Ɛ ƐƟƱƯƟƫƎƶ  

LED-ʜʠʩʧʣʝʠ

LED-ƏƬƯƱǃ Ɛ ƝƬƫƘ ƎƨƥƬƒƬƨǏȀ 
ũŤŢŎȀ Ɛ ƬƥƫƎƶ ¡B¡-ǈƥƯƎƫǃ  

ŌƳƖƟƬƯƘƥƨƎƪƎ  

ŎƟƖƘƬ ƖƟưƭƨƘƟ Ɛ ƱƬƯƒƬƐƬƪ 
ƝƎƨƘ 

ŌƳƖƟƬƯƬƨƟƥ  

ŎƟƖƘƬ ƫƎ ƥƎưưƎƶ 
ưƎƪƬƬƏưƨƳƛƟƐƎƫƟǏ ȏŜťŢȐ 

ɺʠʜʝʦʧʣʘʥʰʝʪ ʚʦ ʚʭʦʜʥʦʡ ʟʦʥʝ
ŎƟƖƘƬǈƥƯƎƫǃ ƫƎ ƭƬưƱƎƪƎƱƎƶ 

ţƯƎơưƷƘƥƘƯ Ɵ ƖƟưƭƨƘơ 
ƭƬƥƳƭƎƱƘƨǏ  

ŸƥƯƎƫǃ Ɛ ƝƬƫƘ ƎƨƥƬƒƬƨǏ  

ŸƥƯƎƫǃ Ɛ ƝƬƫƘ ũŤŢŎ

ŸƥƯƎƫǃ Ɛ ƥƎƱƘƒƬƯƟƟ ţƯƬƪƬƥƎƱƘƒƬƯƟǏ-ƭƬƖƏƬƯƥƎ

Telegram ȏƭƬưƱǃȀ ƥƬƫƥƳƯưǃȐ 

±U ȏƭƬưƱǃȀ ưƱƬƯƟưȀ ƥƬƫƥƳƯưǃȐ 

ōƎƫƫƘƯ Ɛ ƥƎƱƘƒƬƯƟƟȌƭƬƖƥƎƱƘƒƬƯƟƟ 

ōƎƫƫƘƯ ȢƭƬƱǏƫƟ Ɵ ƬƱƥƯƬơȣ 
ƫƎ ƒƨƎƐƫƬơ ưƱƯƎƫƟƸƘ

ŠƟƫƟ-ƏƎƫƫƘƯǃ ƭƬƖ ƒƨƎƐƫƬơ 
ƥƎƯƳưƘƨƿǍ 

ţƯƟƬƯƟƱƟƝƎƸƟǏ Ɛ ưƭƟưƥƘ ƱƬƐƎƯƬƐ 

ŤƎƝƪƘƼƘƫƟƘ ƏƎƫƫƘƯƎ Ɛ ƭƯƟƨƬƛƘƫƟƟ 

ŤƎƝƪƘƼƘƫƟƘ Ɛ ƯƳƏƯƟƥƎƶ Ɛ ƭƯƟƨƬƛƘƫƟƟ 

ŤƎƝƪƘƼƘƫƟƘ ƟƥƬƫƥƟ ƏƯƘƫƖƎ Ɛ ƥƎƱƘƒƬƯƟƟ ƥƎƱƎƨƬƒƎ 

ťƘƪƭƨƟƫƒ ȏƐƨƬƛƘƫƟƘ Ɛ ƝƎƥƎƝȐ 

ŦŎ Ʌ eĬħÕČČĜ 
ŤƎƖƟƬ

ŤƎƝƪƘƼƘƫƟƘ ƫƎ 
ƱƯƎƫưƭƬƯƱƘ 

CRM-ƯƎưưǃƨƥƟȁ email-ƯƎưưǃƨƥƟ, 
push Ɛ ƭƯƟƨƬƛƘƫƟƟ, ưƪưȀ Viber 

ōƯƘƫƖƟƯƬƐƎƫƫƎǏ ƭƬƨƥƎ Ɛ ưƱƎƫƖƎƯƱƫƬơ 
ƥƎƱƘƒƬƯƟƟ

řƝƬƏƯƎƛƘƫƟƘ ƥƎƯƱƬƷƥƟ ƱƬƐƎƯƎ ư ƖƬƭǿ ƥƬƪƪƳƫƟƥƎƸƟƘơ 

ţƘƯưƬƫƎƨƿƫƬƘ ƭƯƘƖƨƬƛƘƫƟƘ Ɛ ƭƯƟƨƬƛƘƫƟƟ ţƘƷƎƱƫǃƘ ƛƳƯƫƎƨǃ 

ťƱƎƱƿƟ ȏƬ ƭƯƬƖƳƥƱƘȀ ư ƯƘƸƘƭƱƎƪƟȐ

ťƱƬƯƟư

ŮƘƨƵƏƎƫƫƘƯ ŜťŢ

ŌƫƱƘƫƫǃ ƏƘƝƬƭƎưƫƬưƱƟ

ŌƯƥƎ ƫƎ ƐƶƬƖ 

ōƯƘƫƖƟƫƒ ƐƶƬƖƫǃƶ ƖƐƘƯƘơ

ōƯƘƫƖƟƯƬƐƎƫƟƘ ƥƬƯƝƟƫ Ɵ ƱƘƨƘƛƘƥ

ōƯƘƫƖƟƯƬƐƎƫƫƎǏ 
ƵƬƱƬƝƬƫƎ 

řƪƟƖƛƘƐƎǏ ƬƥƨƘơƥƎ 
ƭƬưƱƎƪƎƱƬƐ 

ŜƎƯƪƎƫ ƖƨǏ ƨƟưƱƬƐƬƥ 

ŤƬƨƨ-Ǝƭ

ŤƬưƱƬƐƎǏ ƵƟƒƳƯƎ

ťƘƪƭƨƬƪƎƱǃ

ũƎưƎƖƫǃơ ƏƎƫƫƘƯ 

ŸƥưƭƬƫƟƯƬƐƎƫƟƘ ƫƎ ƭƎƯƥƬƐƥƘ 

BTL-ƎƥƱƟƐƎƸƟƟ ȏŒƘƒƳưƱƎƸƟƟȀ ưƘƪƭƨƟƫƒȀ ƥƯƬưư-ƖƘƒƳưƱƎƸƟƟȀ 
ƪƬƏƟƨƿƫƬƘ ƭƯƬƪƬȀ ƥƬƫưƳƨƿƱƎƸƟƟȀ ƭƬƖƎƯƬƥ ƝƎ ƭƬƥƳƭƥƳȐ 

ŌƯƥƎ Ɛ ƥƎƱƘƒƬƯƟǍ 

ōƯƘƫƖ-ƏƨƬƥ

ōƯƘƫƖ-ƖƟƐƎơƖƘƯ

ōƯƘƫƖƟƫƒ ƱƬƯƸƎ ưƱƘƨƨƎƛƎ

ōƯƘƫƖƟƯƬƐƎƫƫƎǏ ưƱƬơƥƎ 

ŎƬƏƨƘƯ

ŒƘƥƬƯƎƸƟǏ ŒŠţ 

řƫƱƘƯƎƥƱƟƐƫǃơ 
ƺƘƨƵƱƬƥƘƯ 

šƎƭƬƨƿƫǃơ ưƱƟƥƘƯ 

šƘƥƶƘƫƒƘƯ
ŢƏƪƬƱƥƎ ƭƎƨƨƘƱ 

ţƨƎƥƎƱ ŌǥȌŌǧȌ!ǫ 

ţƬƖƎƯƬƥ ƥ ƬưƫƬƐƫƬƪƳ ƱƬƐƎƯƳ 
ţƬƖƐƘưƫƬơ ƪƬƏƎơƨȌƱƬƭƭƘƯ 

ţƯƬƪƬƐǃƥƨƎƖƥƎ 
ƱƬƐƎƯƎ

ŤƎƪƥƎ-ƐǃƖƘƨƟƱƘƨƿ 

ťƱƬƭƭƘƯ

ťƱƬƭƭƘƯ
ƫƎ ƸƘƫƫƟƥ 

ũƟƯƪƘƫƫǃơ ƸƘƫƫƟƥ

ŮƘƨƵƏƎƫƫƘƯ

ŮƘƨƵƬƯƒƎƫƎơƝƘƯ

ŮƘƨƵƯƬƨƨ

ŮƘƨƵưƱƬƭƭƘƯǃ 

ŮƘƨƵƱƬƥƘƯ

ōƯƘƫƖƟƫƒ ƶƬƨƬƖƟƨƿƫƬƒƬ 
ƬƏƬƯƳƖƬƐƎƫƟǏŤƎƝƖƘƨƟƱƘƨƟ Ɛ 

ƶƬƨƬƖƟƨƿƫƳǍ ƏƬƫƫƘƱƳ 

ťƱƟƥƘƯ ƫƎ ƶƬƨƬƖƟƨƿƫƬƘ 
ƬƏƬƯƳƖƬƐƎƫƟƘ 

ŦƬƭƭƘƯ Ɛ ƶƬƨƬƖƟƨƿƫƳǍ 
ƏƬƫƫƘƱƳ 

ōƯƘƫƖƟƫƒ ƱƯƎƫưƭƬƯƱƫƬơ 
ƨƘƫƱǃ 

ŞƟưƱƬƐƥƟ Ƴ ƥƎưưƟƯƬƐ 

ŠƬƫƘƱƫƟƸƎ

šƎƥƨƘơƥƎ ƫƎ ƥƎưưƬƐƬƘ ƬƥƫƬ 

ţƨƎƥƎƱ ƫƎ ƭƯƟ-ƥƎưưƬƐƬơ 
ƝƬƫƘ 

ŤƎƝƖƘƨƟƱƘƨƿ ƭƬƥƳƭƬƥ 

ŤƎƝƪƘƼƘƫƟƘ Ƴ ƭƨƎƱƘƛƫƬƒƬ  ƱƘƯƪƟƫƎƨƎ 

ŦƬƭƭƘƯ ƫƎƖ ƥƎưưƬơ 

ŬƘƥƬƐƎǏ ƨƘƫƱƎ ŮƘƨƵƯƬƨƨ ŜťŢ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡
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Retail Media Ș ǈƱƬ ƏǃưƱƯƬƯƎưƱƳƼƟơ ưƘƒƪƘƫƱȀ ƥƬƱƬƯǃơ 
ƱƯƘƏƳƘƱȁ
ÅŬƘƱƥƬƒƬ ƬƭƯƘƖƘƨƘƫƟǏ
ÅţƯƬƝƯƎƷƫƬơ ƥƨƎưưƟƵƟƥƎƸƟƟ ƵƬƯƪƎƱƬƐ
ÅťƬƒƨƎưƬƐƎƫƫǃƶ ƪƘƱƯƟƥ ǈƵƵƘƥƱƟƐƫƬưƱƟ
ÅŠƘƶƎƫƟƝƪƬƐ ƐƘƯƟƵƟƥƎƸƟƟ

ŌśŌţ ƯƫƜƕƍƗư ƗƕƞƪƲǌ ƩƗưƫƕƫƧƫƑƞƶƗƯƤƲǌ ƎƍƜƲǿ ƫƎǀƗƕƞƪǎǎ 
ƮƞưƗƠƧƗƮƫƏǿ ƎƮƗƪƕǂ ƞ ƍƑƗƪưƯưƏƍǾ

ŌśŌţ ȎŌƯƯƫƷƞƍƷƞǎ śƫƩƩƲƪƞƤƍƷƞƫƪƪǂƵ ŌƑƗƪưƯưƏ ţƫƯƯƞƞȏ
ƐƘƖƳƼƎǏ ƬƱƯƎưƨƘƐƎǏ ƎưưƬƸƟƎƸƟǏȀ ƬƏǁƘƖƟƫǏǍƼƎǏ ƳƷƎưƱƫƟƥƬƐ 
ƯƘƥƨƎƪƫƬƒƬ ƯǃƫƥƎȁ ƎƒƘƫƱưƱƐƎȀ ƯƘƥƨƎƪƬƖƎƱƘƨƘơȀ ƟưưƨƘƖƬƐƎƱƘƨƿưƥƟƘ 
ƥƬƪƭƎƫƟƟȀ ƱƘƶƫƬƨƬƒƟƷƘưƥƟƶ Ɵ ƪƘƖƟƎƭƎƯƱƫƘƯƬƐǿ

śƧǌƶƗƏƍǎ ƷƗƧƾ ƤƫƩƞưƗưƍ ȡŌśŌţ Ȗ ŠƫƏǂƗ şƗƕƞƍȢȀ
ťƬƝƖƎƱƿ ƘƖƟƫǃơ ǏƝǃƥ ƯǃƫƥƎȀ ƬƏƘưƭƘƷƟƐƎǍƼƟơ 
ƭƯƬƝƯƎƷƫƬưƱƿ Ɵ ưƬƭƬưƱƎƐƟƪƬưƱƿ ƟƫƐƘưƱƟƸƟơ Ɛ tÙħÂìþ 
Media Ș ƖƨǏ ƯƟƱƘơƨƘƯƬƐȀ ƏƯƘƫƖƬƐ Ɵ ƎƒƘƫƱưƱƐǿ

ţƯƘƖưƘƖƎƱƘƨƿ ƥƬƪƟƱƘƱƎ ƭƬ šƬƐǃƪ ŠƘƖƟƎ
ŒƪƟƱƯƟơ ŞƎƯƟƫ ȗ ťŔŢ Trade Marketing Okkam .

Šƍƕ ƶƗƩ Ʃǂ ƮƍƎƫưƍƗƩ Ə ƮƍƩƤƍƵ śƫƩƞưƗưƍ Ƭƫ ŠƫƏǂƩ şƗƕƞƍȀ

ţƍƜƪƫƫƎƮƍƜƞƗ ƴƫƮƩƍưƫƏ ưƮƗƎƲƗư ƯưƍƪƕƍƮưƞƜƍƷƞƞǿ ƞ Ʃǂ ƴƫƮƩƞƮƲƗƩ ƗƗ 
Ə ƮƍƩƤƍƵ ƮƍƎƫưǂ ƤƫƩƞưƗưƍ Ƭƫ ŠƫƏǂƩ şƗƕƞƍ ŌśŌţ 

ÅŢƭƯƘƖƘƨƘƫƟƘ tÙħÂìþ ^ÙÕìÂ Ɵ ƵƬƯƪƎƱƬƐ ƯƘƥƨƎƪǃȀ ƥƬƱƬƯǃƘ ƥ ƫƘƪƳ ƬƱƫƬưǏƱưǏ
ÅŢƭƯƘƖƘƨƘƫƟƘ ƭƬƒƯƎƫƟƷƫǃƶ ưƨƳƷƎƘƐ ȏ±U-ƥƎƫƎƨǃȀ ǈƥƯƎƫǃ ƐƫƘ ŦŦȀ ²êìħÙ WÂÎÙþ-ƯƘƺƘƫƟǏȐ
ÅŢƭƯƘƖƘƨƘƫƟƘ ƵƬƯƪƎƱƬƐȀ ƫƘ ƬƱƫƬưǏƼƟƶưǏ ƥ Retail Media ȏeeH Ɵ ¡± ƏƘƝ ƟưƭƬƨƿƝƬƐƎƫƟǏ 
ƯƟƱƘơƨƘƯưƥƟƶ ƖƎƫƫǃƶȀ ƭƯƬƒƯƎƪƪƎƱƟƥƎ Ɵ ƯƘƥƨƎƪƎ ƏƘƝ ƥƬƫƱƯƬƨǏ ưƬ ưƱƬƯƬƫǃ ƯƟƱƘơƨƘƯƎȀ 
ưƱƬƯƬƫƫƟƘ ţŎŘ ƏƘƝ ƳƷƎưƱƟǏ ƯƟƱƘơƨƘƯƎ Ɛ ƥƬƪƪƳƫƟƥƎƸƟƟȐ

ūưƫ ưƍƤƫƗ Retail Media :

Media: Reach, OTS, CPM, SOV & 
etc.

ŤưƍƪƕƍƮưƞƜƍƷƞǎ ƞ ƩƗưƮƞƤƞ 
ǇƴƴƗƤưƞƏƪƫƯưƞȀŎƗƕƗưƯǎ ƮƍƎƫưƍ ƪƍƕȀ

ÅťƬƝƖƎƫƟƘƪ ƘƖƟƫƬơ ƪƘƱƬƖƬƨƬƒƟƟ ƯƎưƷƘƱƎ OTS.
ÅŢƭƯƘƖƘƨƘƫƟƘƪ ƭƬƥƎƝƎƱƘƨƘơȀ ƭƬƖƨƘƛƎƼƟƶ ƬƏǏƝƎƱƘƨƿƫƬơ 
ƐƘƯƟƵƟƥƎƸƟƟ ȏƫƎƭƯƟƪƘƯȀ ƷƘƯƘƝ Mediascope , AdMetrix )

ÅťƬƒƨƎưƬƐƎƫƟƘƪ ưƱƎƫƖƎƯƱƟƝƟƯƬƐƎƫƫƬơ ƵƬƯƪǃ 
ƬƱƷƘƱƫƬưƱƟ

Å Visibility  Indexȁ ƯƎƝƯƎƏƬƱƥƎ ƘƖƟƫƬƒƬ ƟƫƖƘƥưƎ ƐƟƖƟƪƬưƱƟ 
ưƬƐƪƘưƱƫƬ ư ·Ǭ CĜČĬę ƞ şƍƑƪƞưȀ

VŧƷƟƱǃƐƎƘƱ ưƬƷƘƱƎƫƟƘ ƵƬƯƪƎƱƎȀ ƯƎưƭƬƨƬƛƘƫƟǏ Ɵ 
ƐƯƘƪƘƫƟ ƥƬƫƱƎƥƱƎ

VŭƘƨƿȁ ƬƏǁƘƥƱƟƐƫƬ ưƯƎƐƫƟƐƎƱƿ ǈƵƵƘƥƱƟƐƫƬưƱƿ 
ƟƫƐƘƫƱƎƯǏ ƪƘƛƖƳ ƯƟƱƘơƨƘƯƎƪƟ

VřưƭƬƨƿƝƳƘƱưǏ ƥƎƥ ƐƶƬƖƫƬơ ƭƎƯƎƪƘƱƯ ƭƯƟ ƯƎưƷƘƱƘ 
OTS

Brand: Ad Recall, Awareness, 
Usage & etc.

Sales: Sales Uplift, ROAS, Avg 
Basket, Repeat & etc.

ŗƍƶƗƩ ŌśŌţ ƜƍƪƞƩƍƗưƯǎ 
Retail Media?
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ŠƗ ƯƲƻƗƯưƏƲƗư ƗƕƞƪƫƑƫ ƫƬƮƗƕƗƧƗƪƞǎ Retail Mediaǿ ƪƫ Ə ƹƞƮƫƤƫƩ ƯƩǂƯƧƗ 
Ǉưƫ ƧǌƎƍǎ ƮƗƤƧƍƩƍǿ ƮƍƜƩƗƻƗƪƪƍǎ ƪƍ ƫƴƧƍƠƪ- ƞ ƫƪƧƍƠƪ-ƬƧƫƻƍƕƤƍƵ ƯƗưƗƠ

CRMInstore Online

Å ŒƟƖƛƟƱƎƨ-ƱƎƯƒƘƱƟƫƒ
Å ťƬƸƟƎƨƿƫǃƘ ƪƘƖƟƎ
Å ōƨƬƒƘƯǃ
Å ťƎơƱ
Å ŠƬƏƟƨƿƫƬƘ ƭƯƟƨƬƛƘƫƟƘ
Å ŒƬưƱƎƐƥƎ

Å CVM (SMS, E-mail, 
ƪƘưưƘƫƖƛƘƯǃȀ push)

Å ŌƥƸƟƟ ƨƬǏƨƿƫƬưƱƟ
Å ŞǍƏƟƪƎǏ ƥƎƱƘƒƬƯƟǏ
Å ŜƨƳƏǃ 

Å ţŢťŠ
Å řƫưƱƬƯ-ƖƟƖƛƟƱƎƨ
Å řƫưƱƬƯ-ƎƳƖƟƬ
Å ţƘƷƎƱƫƎǏ ƭƯƬƖƳƥƸƟǏ
Å ţƯƬƪƬ
Å ŒƘƒƳưƱƎƸƟƟ Ȍ ťƘƪƭƨƟƫƒ
Å řƐƘƫƱǃ

Outdoor

Å ŦŎ
Å ŤƎƖƟƬ
Å ōƎƫƫƘƯǃ
Å šƎƯƳƛƫƎǏ ƯƘƥƨƎƪƎ

Retail Media
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Šƍ ƯƍƩƫƩ ƕƗƧƗ ƪƗ ƯƲƻƗƯưƏƲƗư ƗƕƞƪƫƑƫ ƫƬƗƮƍƷƞƫƪƪƫƑƫ ƫƤƪƍǿ ƩƗưƫƕƫƧƫƑƞƞ ƫƷƗƪƤƞǿ 
ƞƯưƫƶƪƞƤƍ ƕƍƪƪǂƵ ƞ ǇƤƯƬƗƮưƞƜǂ ƪƍ ƮǂƪƤƗ ȎƤƮƫƩƗ eûûÂĄ Ȁȏ ȏ 

ōƮƗƪƕ ƞƧƞ ƍƑƗƪưƯưƏƫ

ūǭ ŠƎƒƫƟƱ ŞƘƫƱƎ ŒƟƥưƟ ŒƯƳƒƟƘ ưƘƱƟ

CRMInstore Online

Å ŒƟƖƛƟƱƎƨ-
ƱƎƯƒƘƱƟƫƒ

Å ťƬƸƟƎƨƿƫǃƘ ƪƘƖƟƎ
Å ōƨƬƒƘƯǃ
Å ťƎơƱ
Å ŠƬƏƟƨƿƫƬƘ 
ƭƯƟƨƬƛƘƫƟƘ

Å ŒƬưƱƎƐƥƎ

Å CVM (SMS, E-mail, 
ƪƘưưƘƫƖƛƘƯǃȀ 
push)

Å ŌƥƸƟƟ ƨƬǏƨƿƫƬưƱƟ
Å ŞǍƏƟƪƎǏ 
ƥƎƱƘƒƬƯƟǏ

Å ŜƨƳƏǃ 

Å ţŢťŠ
Å řƫưƱƬƯ-ƖƟƖƛƟƱƎƨ
Å řƫưƱƬƯ-ƎƳƖƟƬ
Å ţƘƷƎƱƫƎǏ 
ƭƯƬƖƳƥƸƟǏ

Å ţƯƬƪƬ
Å ŒƘƒƳưƱƎƸƟƟ Ȍ 
ťƘƪƭƨƟƫƒ

Å řƐƘƫƱǃ

Outdoor

Å ŦŎ
Å ŤƎƖƟƬ
Å ōƎƫƫƘƯǃ
Å šƎƯƳƛƫƎǏ ƯƘƥƨƎƪƎ

Pre-analytics Shopper Profiling ROI RM Calculator Shoppers Clustering

FRAMEWORK
Post -analytics Sales Lift Test & Learn Brand Lift
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Ŏ ƞƕƗƍƧƗ ƮƍƎƫưƍ Ư Retail Media ƕƧǎ ƬƫƯưƍƏƻƞƤƫƏ ƞ ƪƗ ƬƫƯưƍƏƻƞƤƫƏ ƯƗưƗƠ 
ƕƫƧƚƪƍ ƯưƮƫƞưƾƯǎ Ƭƫ ƫưƪƫƯƞưƗƧƾƪƫ ƬƮƫƯưƫƠ ƯƵƗƩƗ 

ţƯƘƎƫƎƨƟƱƟƥƎ

ŢƱƥƯƳƱƥƎ ƥƎƪƭƎƫƟƟ 

ţƬưƱƬƸƘƫƥƎ ƥƎƪƭƎƫƟƟ

ōƎƟƫƒ ƟƫƐƘƫƱƎƯǏ

ŢƭƯƘƖƘƨƘƫƟƘ ƏƟƝƫƘư-ƝƎƖƎƷƟ

ōƮƗƪƕ

ŌƑƗƪưƯưƏƫ

ŤƗưƾ

ŤƎƏƬƱƎ 
ƫƎƭƯǏƪƳǍ 
ư ưƘƱƿǍ

ŤƎƏƬƱƎ 
ƷƘƯƘƝ 
ƎƒƘƫƱưƱƐƬ

ǭ ǈƱƎƭƬƐ 
ưƱƎƫƖƎƯƱƫƬơ 
ƯƘƥƨƎƪƫƬơ 
ƥƎƪƭƎƫƟƟ

ÅōƯƘƫƖ-ƪƎƯƥƘƱƟƫƒ
ÅŦƯƘơƖ-ƪƎƯƥƘƱƟƫƒ 
ÅŠƘƖƟƎ 
ÅŜŌŠ
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Okkam Trade Marketing Playbook ȖƞƪưƗƮƍƤưƞƏƪǂƠ ƑƍƠƕ Ƭƫ Retail Media , 
ƤƫưƫƮǂƠ ƬƫƏǂƹƍƗư ROI ưƮƗƠƕ-ƩƍƮƤƗưƞƪƑ-ƞƪƏƗƯưƞƷƞƠ ƶƗƮƗƜȀ

ŤƫƜƕƍƪƞƗ ťş-ƯưƮƍưƗƑƞƠ ŠƍƏƞƑƍƷƞǌ Ƭƫ ƞƪƏƗƪưƍƮǌ ŢƮƗ-/ƬƫƯưƍƪƍƧƞưƞƤƲ

ÅŧƭƯƬƼƎƘƱ ưƬƝƖƎƫƟƘ ƱƯƘơƖ-
ƪƎƯƥƘƱƟƫƒƬƐǃƶ ưƱƯƎƱƘƒƟơ 
Ɛ ƝƎƐƟưƟƪƬưƱƟ ƬƱ ƱƟƭƎ 
ƥƨƟƘƫƱƎȀ ƥƎƱƘƒƬƯƟƟȀ ƏƟƝƫƘư-
ƝƎƖƎƷȀ ƬƒƯƎƫƟƷƘƫƟơ Ɵ 
ƏǍƖƛƘƱƫǃƶ ƐƬƝƪƬƛƫƬưƱƘơ 

ÅŌƒƯƘƒƟƯƳƘƱ ƪƎƱƘƯƟƎƨǃ ƖƨǏ 
ƥƬƪƵƬƯƱƫƬơ Ɵ ƭƬƫǏƱƫƬơ 
ƫƎƐƟƒƎƸƟƟ ƭƬ ƟƫƐƘƫƱƎƯǍ 
ƭƬ ưƘƱǏƪ ƥƎƥ ƖƨǏ ƫƬƐƟƷƥƬƐȀ 
ƱƎƥ Ɵ ƖƨǏ ƭƯƬƖƐƟƫƳƱǃƶ 
ƱƯƘơƖ-ƪƎƯƥƘƱƬƨƬƒƬƐ

ÅţƯƘƖƬưƱƎƐƨǏƘƱ ƭƳƱƿ 
ƭƬ ƭƬƨƫƬƪƳ ƸƟƥƨƳRetail Media 
cƳƷƘƱƬƪ ƭƯƘ-Ɵ ƭƬưƱƎƫƎƨƟƱƟƥƟ 
ư ƭƯƟƪƘƯƎƪƟ ƯƘƨƘƐƎƫƱƫǃƶ 
ƖƨǏ ƭƬƨƿƝƬƐƎƱƘƨǏ ƥƘơưƬƐ 
Ɵ ƏƘƫƷƪƎƯƥƬƐ 

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ



śƫƩƲ ƩƫƚƗư Ǝǂưƾ ƬƫƧƗƜƗƪ Playbook ?
ōƯƘƫƖƎƪȀ ƭƯƬƟƝƐƬƖƟƱƘƨǏƪȀ ƬưƫƬƐƫǃƪ ƵƳƫƥƸƟǏƪ FMťG

ŢƫƯưƍƏƻƞƤ

ŠƗƬƫƯưƍƏƻƞƤ

Food

Non-Food

Alcohol

Dark media

Non-Dark media

Ad-hoc

Managed

Integrated

Predictive

Optimized

šƎƷƎƨƿƫǃơ ƳƯƬƐƘƫƿ

ŧƯƬƐƘƫƿ ƳƭƯƎƐƨǏƘƪǃƶ 
ƖƎƫƫǃƶ

ŧƯƬƐƘƫƿ ƟƫƱƘƒƯƟƯƬƐƎƫƫǃƶ 
ƖƎƫƫǃƶ

ŧƯƬƐƘƫƿ ƭƯƘƖƟƥƱƟƐƫƬơ 
ƎƫƎƨƟƱƟƥƟ

ŧƯƬƐƘƫƿ ƭƯƬƖƐƟƫƳƱƬơ 
ƎƫƎƨƟƱƟƥƟ Ɵ ƬƭƱƟƪƟƝƎƸƟƟ

ŧƭƯƎƐƨƘƫƟƘ Ɵ ưƱƯƎƱƘƒƟƷƘưƥƬƘ 
ƯƎƝƐƟƱƟƘ ƥƎƱƘƒƬƯƟƟ  Ɛ ƯƎƪƥƎƶ ưƘƱƟ 

ŤƎƝƯƎƏƬƱƥƎ  Ɵ ƯƘƎƨƟƝƎƸƟǏ ƭƯƬƒƯƎƪƪ 
ưƱƟƪƳƨƟƯƬƐƎƫƟǏ ƭƯƬƖƎƛ ƐƫƳƱƯƟ 

ƱƬƯƒƬƐǃƶ ƱƬƷƘƥ

ŤƎƝƐƟƱƟƘ Ɵ ƭƬƖƖƘƯƛƎƫƟƘ ƏƯƘƫƖƎ 
ƫƎ ƯǃƫƥƘ ƷƘƯƘƝ ƯƬưƱ BHT 

Ɵ ưƬƐƪƘưƱƫǃƶ ƟƫƟƸƟƎƱƟƐ ư ưƘƱƿǍ

ţƨƎƫƟƯƬƐƎƫƟƘ Ɵ ƯƘƎƨƟƝƎƸƟǏ 
ƯƘƥƨƎƪƫǃƶ ƥƎƪƭƎƫƟơ ƷƘƯƘƝ 
ƯƎƝƨƟƷƫǃƘ ƪƘƖƟƎ-ƥƎƫƎƨǃ

Trade marketing

CatMan

Brand 
marketing

Media

ŨƲƪƤƷƞƞ ƤƧƞƗƪưƍ 
FMCG

śƫƩƬƍƪƞƞ Ư ƮƍƜƪǂƩ 
ƲƮƫƏƪƗƩ data -ƜƮƗƧƫƯưƞ

ţƯƬƟƝƐƬƖƟƱƘƨƿ ƱƬƐƎƯƬƐȀ ƥƬƱƬƯǃƘ 
ƭƯƬƖƎǍƱưǏ Ɛ ưƘƱƟ

ţƯƬƟƝƐƬƖƟƱƘƨƿ ƱƬƐƎƯƬƐ Ȍ ƳưƨƳƒȀ 
ƥƬƱƬƯǃƘ ƫƘ ƭƯƬƖƎǍƱưǏ Ɛ ưƘƱƟ

ţƯƬƖƬƐƬƨƿưƱƐƘƫƫǃƘ ƱƬƐƎƯǃ

šƘƭƯƬƖƬƐƬƨƿưƱƐƘƫƫǃƘ ƱƬƐƎƯǃ

ŌƨƥƬƒƬƨƿƫƎǏ ƭƯƬƖƳƥƸƟǏ

ţƯƬƟƝƐƬƖƟƱƘƨƟȀ ƏƯƘƫƖǃȀ 
ƭƬưƱƎƐƼƟƥƟ Ɛ ƪƘƖƟƎƱƟƺƟƫƘ. 
ŦƘȀ ƥƱƬ ƫƘ ƪƬƛƘƱ ƭƯƬƖƐƟƒƎƱƿưǏ 
ƝƎ ưƷƘƱ ƬƱƥƯǃƱǃƶ ƪƘƖƟƎ

ţƯƬƟƝƐƬƖƟƱƘƨƟȀ ƏƯƘƫƖǃȀ 
ƭƬưƱƎƐƼƟƥƟȀ ƫƘƭƬưƱƎƐƼƟƥƟ, 
ƥƬƱƬƯǃƘ ƟưƭƬƨƿƝƳǍƱ ƖƨǏ 

ƭƯƬƖƐƟƛƘƫƟǏ ƬƱƥƯǃƱǃƘ ƪƘƖƟƎ

şƗƚƕƲƪƍƮƫƕƪƍǎ

ŝƫƤƍƧƾƪƍǎ

ŜƬƪƭƎƫƟǏ ƭƬưƱƎƐƨǏƘƱ ưƐƬǍ 
ƭƯƬƖƳƥƸƟǍ Ɛ ƯƎƝƫǃƘ ưƱƯƎƫǃ

ţƯƬƖƳƥƸƟǏ ƭƯƬƟƝƐƬƖƟƱưǏ Ɵ 
ƯƘƎƨƟƝƳƘƱưǏ Ɛ Ťũ

şƲƧƾưƞƤƍưƗƑƫƮƞƠƪƍǎ

şƫƪƫƤƍưƗƑƫƮƞƠƪƍǎ

şƲƧƾưƞƎƮƗƪƕƫƏƍǎ

şƫƪƫƎƮƗƪƕƫƏƍǎ

ťšŢ-100

ŠƗ ťšŢ-100

ōƬƨƿƺƟƘ ƥƬƪƭƎƫƟƟ ȗ 
ƐƶƬƖǏƱ Ɛ ƱƬƭ-100 
ƭƬ ƭƯƬƖƎƛƎƪ

ŞƬƥƎƨƿƫǃƘ ƥƬƪƭƎƫƟƟ ȗ 
ƫƘ ƐƶƬƖǏƱ Ɛ ƱƬƭ-100 
ƭƬ ƭƯƬƖƎƛƎƪ

šƑƮƍƪƞƶƗƪƞǎ Ə ƩƗƕƞƍ

ťƞƬ ƬƍƮưƪƗƮƯưƏƍ Ư ƯƗưƾǌ

śƍưƗƑƫƮƞǎ ţƗƠưƞƪƑ ƬƮƫƕƍƚ

ŢƮƗƕƯưƍƏƧƗƪƪƫƯưƾ

ŏƗƫƑƮƍƴƞǎ
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ŢƫƤƮǂưƞƗ ƞƪƏƗƪưƍƮǎ Ə digital instore  Ƭƫ ƯƗưǎƩ

ŌƲƕƞƫ

ŎƞƕƗƫ

śŤš

ŌƲƕƞƫ Ʉ

śŤš

ŌƳƖƟƬ Ʌ
ŎƟƖƘƬ

ŌƳƖƟƬ  Ʌ 
ŎƟƖƘƬ Ʌ 
ŜťŢ

ŎƟƖƘƬ Ʌ
ŜťŢ

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ 
Trade Marketing OKKAM
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ŢƫƤƮǂưƞƗ ƞƪƏƗƪưƍƮǎ Ƭƫ ƯƗưǎƩ
ȎƤƫƧƞƶƗƯưƏƫ ưƫƮƑƫƏǂƵ ưƫƶƗƤ Ư ƞƪƏƗƪưƍƮƗƩȏ

ŌƲƕƞƫ ŎƞƕƗƫ śŤš POSM

23 911 3 389 19 041 23 911

992 594 973 992

3 145 - - -

1 566 1 372 976 20 464

1 144 721 - 7 920

441 373 200 451

- 199 - 1 089

590 575 286 590

1 580 1 416 1 851 2 388

1 165 1 165 - 1 165

1 351 776 - -

- 1 196 - -

- 4 456 - -

POSM

ţƘƯƘưƘƷƘƫƟƘ ƟƫƐƘƫƱƎƯǏ



ˢ͙ͯ͒ͦ

ŌƲƕƞƫ

ˤ͙͔͒ͦ

ŎƞƕƗƫ

˴˿˻

śŤš

POSM

POSM

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ
ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ Trade Marketing OKKAM

DT

DT

CVM

CVM

Extra

Extra

E-com

E-com



ŎƏƫƕƪǂƗ Ƭƫ ƞƪƏƗƪưƍƮǌ
ŢƮƞƩƗƮ ƮƗƜƲƧƾưƍưƫƏ ƮƗƤƧƍƩƪǂƵ 

ƮƍƜƩƗƻƗƪƞƠ

˿ͼ͔͙͚ͤ͊ͪ ͪ͊͋ͦͭ· ͫ ͙͍͔͔ͤͤͭ͊ͪͣ

ŤƷƗƪƍƮƞƠ ƮƍƎƫưǂ Ư ƞƪƏƗƪưƍƮƗƩ 

˻͔͔͔͙͔ͨͪ͒ͤ͡Σ ͨͦͪ͟·͙͔ͭ ͙͍͔ͤͤͭ͊ͪΎ ͨͦ ͔͎͙ͪͦͤ͊ͣ

šƬƮƗƕƗƧƗƪƞƗǿ ƬƫƤƮǂưƞƗ ƞƪƏƗƪưƍƮǎ 
Ƭƫ ƮƗƑƞƫƪƍƩ

˾͔͙͔͊ͫͨͦͦ͗ͤ͡ ͙͍͔ͤͤͭ͊ͪΎ ͍͙ͤͯͭͪ ͎͍͚ͭͦͪͦͦ ͭͦ;͙͟

ţƍƯƬƫƧƫƚƗƪƞƗ ƞƪƏƗƪưƍƮǎ 
ƏƪƲưƮƞ ưƫƮƑƫƏƫƠ ưƫƶƤƞ

ˣ͍͊ͦ͊͘Ύ ͙͙͊ͤ͊ͭ͊͟͡ƎƻƻŘΣ ōŜǘǘŜǊΣ ōŜǎǘ ͫͼ͔͙͙ͤ͊ͪ

ōƍƜƫƏƍǎ ƍƪƍƧƞưƞƤƍ
good, better, best ưƸƘƫƎƯƟƟ

˭͊ͨͯͫ͟ ͔͚ͪ͊ͣͤͦ͟͡ ͙͙͊ͣͨ͊ͤ͟ Ήͭ͊ͨ· ͊ͨͯͫ͊͘͟ ͫ ͍͔͍͔ͦͭͭͫͭͤͤ·͙ͣ ͙ͫͭͦͪͦͤ͊ͣ Ҍ ͺ͚͊͡· ͫ ́́Σ ͙ͫͪͦ͟

ŗƍƬƲƯƤ ƮƗƤƧƍƩƪƫƠ ƤƍƩƬƍƪƞƞ 
ǈƱƎƭǃ ƝƎƭƳưƥƎ ư ƬƱƐƘƱưƱƐƘƫƫǃƪƟ 
ưƱƬƯƬƫƎƪƟ Ʌ ƵƎơƨǃ ư ŦŦȀ ưƯƬƥƟ 

˽ͦͫͭπ͙͙͊ͤ͊ͭ͊͟͡ƎƻƻŘΣ ōŜǘǘŜǊΣ ōŜǎǘ ͫͼ͔͙͙ͤ͊ͪ

ŢƫƯư-ƍƪƍƧƞưƞƤƍ
good, better, best ưƸƘƫƎƯƟƟ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

ŌƲƕƞƫƏ ŢǎưƙƮƫƶƤƗ Ȗ ƫƬƞƯƍƪƞƗ ƞƪƏƗƪưƍƮǎ 

Sales Lift ͙͔ͨͪͣͪ· ͙ͨͪͪͦͫͭ͊ ͨͪͦ͒͊͗ ͔͍͋ͪͤ͒ͦ ͍ ͔͎͙͊ͭͦͪ͟Ύͻ

Sales Lift 
ƭƯƟƪƘƯǃ ƭƯƟƯƬưƱƎ ƭƯƬƖƎƛ ƏƯƘƫƖƬƐ 

Ɛ ƥƎƱƘƒƬƯƟǏƶ

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ Trade Marketing OKKAM

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ



33%

25%

13%

10%

9%

7%

2%

1%

ŭƘƫƱƯƎƨƿƫǃơ 

ţƯƟƐƬƨƛưƥƟơ 

Žƛƫǃơ 

ťƘƐƘƯƬ-ŘƎƭƎƖƫǃơ 

ŧƯƎƨƿưƥƟơ 

ťƟƏƟƯưƥƟơ 

ťƘƐƘƯƬ-ŜƎƐƥƎƝưƥƟơ 

ŒƎƨƿƫƘƐƬưƱƬƷƫǃơ 

ŠƟƥư ƭƯƘƖưƱƎƐƨƘƫƫƬưƱƟ ƱƬƯƒƬƐǃƶ ƱƬƷƘƥ 
ƭƬ ƵƘƖƘƯƎƨƿƫǃƪ ƬƥƯƳƒƎƪ

Digital Instore ŌƲƕƞƫ

ŌƖƯƘưƫƎǏ ƭƯƬƒƯƎƪƪƎ ţǏƱƚƯƬƷƥƎ ȗ ŌƳƖƟƬ 
ȎƪƍƚƩƞưƗ ƪƍ ƞƤƫƪƤƲ ƕƏƍƚƕǂǿ ƶưƫƎǂ ƯƤƍƶƍưƾȏ

šƬƮƗƕƗƧƗƪƞƗǿ ƬƫƤƮǂưƞƗ ƞƪƏƗƪưƍƮǎ Ƭƫ ƮƗƑƞƫƪƍƩ

ŏƗƫƑƮƍƴƞǎ ťƫƮƑƫƏǂƗ ưƫƶƤƞ

ŭƘƫƱƯƎƨƿƫǃơ ũŢ 7 822

Å ŠƬưƥƬƐưƥƎǏ ƬƏƨƎưƱƿ 1 609

Å ŠƬưƥƐƎ 1 034
ţƯƟƐƬƨƛưƥƟơ ũŢ 5 957

Å ŤƘưƭƳƏƨƟƥƎ ŦƎƱƎƯưƱƎƫ 928

Å šƟƛƘƒƬƯƬƖưƥƎǏ ƬƏƨƎưƱƿ 726

Å ťƎƪƎƯưƥƎǏ ƬƏƨƎưƱƿ 720
Žƛƫǃơ ũŢ 3 081

Å ŜƯƎưƫƬƖƎƯưƥƟơ ƥƯƎơ 1 349

Å ŤƬưƱƬƐưƥƎǏ ƬƏƨƎưƱƿ 904
ťƘƐƘƯƬ-ŘƎƭƎƖƫǃơ ũŢ 2 307

Å ťƎƫƥƱ-ţƘƱƘƯƏƳƯƒ ƒ 564

Å ŞƘƫƟƫƒƯƎƖưƥƎǏ ƬƏƨƎưƱƿ 88
ŧƯƎƨƿưƥƟơ ũŢ 2 232

Å ťƐƘƯƖƨƬƐưƥƎǏ ƬƏƨƎưƱƿ 850
ťƟƏƟƯưƥƟơ ũŢ 1 608
ťƘƐƘƯƬ-ŜƎƐƥƎƝưƥƟơ ũŢ 560
ŒƎƨƿƫƘƐƬưƱƬƷƫǃơ ũŢ 343
Grand Total 23 911

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ 
Trade Marketing OKKAM

Ōţ ƬƱ 09.2025

23 911
ťšţŏšŎŲœ ťšūśŘ

100%
šť ťšťŌŝ ŢšśţŲťŘŽ ŤœťŘ

1 900
ūœŝšŎœś Ȗ ŤţœŒŠŘř 
ťţŌŨŘś ŠŌ ťť Ŏ ŤŦťśŘ

ŌƲƕƞƫƴƫƮƩƍư ȗ ƍƲƕƞƫƮƗƤƧƍƩƍ ƪƍ ƏƪƲưƮƗƪƪƗƩ Ʈƍƕƞƫ ưƫƮƑƫƏƫƠ ƯƗưƞǾ
ŌƳƖƟƬ ƭƬƪƬƒƎƘƱ ƳưƟƨƟƱƿ ƐƬưƭƯƟǏƱƟƘ ƏƯƘƫƖƎ Ɵ ưƱƟƪƳƨƟƯƬƐƎƱƿ ƭƬƥƳƭƎƱƘƨƿưƥƳǍ 
ƎƥƱƟƐƫƬưƱƿȀ Ǝ ƱƎƥƛƘ ƭƯƟƐƨƘƷƿ ƐƫƟƪƎƫƟƘ ƭƬƥƳƭƎƱƘƨƘơ ƥ ƎƥƸƟǏƪ Ɵ ƳƨƳƷƺƟƱƿ 
ƐƝƎƟƪƬƖƘơưƱƐƟǏ ư ƫƟƪƟǿ 

˿͊͟;͊ͭΈ ͙͘ ͦ͋͊͊͟͡ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡
˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ

https://disk.yandex.ru/i/5sCRn-OBX3hQVQ


Digital Instore ŌƲƕƞƫ

ŒƨǏ ƒƬưƱǏ ưƬƝƖƎƘƱ ƏƬƨƘƘ 

ƳƖƬƏƫǃơ ƥƎƫƎƨ ƥƬƪƪƳƫƟƥƎƸƟƟ

(real- time)

ţƍƯƬƫƧƫƚƗƪƞƗ ƞƪƏƗƪưƍƮǎ ƏƪƲưƮƞ ưƫƮƑƫƏƫƠ ưƫƶƤƞ
ƞ ưƗƵƪƞƶƗƯƤƞƗ ưƮƗƎƫƏƍƪƞǎ

ŒƨǏ ƏƟƝƫƘưƎ ƭƯƘƖưƱƎƐƨǏƘƱ 

ƐƬƝƪƬƛƫƬưƱƿ ƖƨǏ ƪƬƫƘƱƟƝƎƸƟƟ 

ƱƯƎƵƟƥƎ

ŦƘƶƫƟƷƘưƥƟƘ ƱƯƘƏƬƐƎƫƟǏȁ

ÅŤƎƖƟƬ Ș ƶƯƬƫƬƪƘƱƯƎƛ ǥǭȀ ǧǣȀ 

ǧǭ ƟƨƟ ǩǣ ưƘƥǿ

ÅMax. sample value: ƬƱ -0.5dB 

ƖƬ -0.2dB

ÅMP3 (44  100Hz / 256 kbp/s)

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ 
ƷƘƯƘƝ Trade Marketing OKKAM

˨͊ͤͤ·͔ X5 Media

ŒƍƪƪǂƗ X5 Media

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

23 911
ťšţŏšŎŲœ ťšūśŘ

100%
šť ťšťŌŝ ŢšśţŲťŘŽ ŤœťŘ

1 900
ūœŝšŎœś Ȗ ŤţœŒŠŘř 
ťţŌŨŘś ŠŌ ťť Ŏ ŤŦťśŘ

ŤƎƖƟƬƱƬƷƥƟ

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ

https://storage.yandexcloud.net/shared-files-for-landing/X5_Media_Mediakit.pdf


Sales Lift  ȗ ƯƮƗƕƪƞƗ ƬƮƞƮƫƯưǂ ƬƮƫƕƍƚ ƎƮƗƪƕƍDigital Instore ŌƲƕƞƫ

ɄǤǬ ƬǾƬǾ
ŢƮƫƕƍƚƞǿ ƮƲƎǾ

Whiskas

ţƯƟƯƬưƱ Əǃƨ ƭƬƖƱƐƘƯƛƖƘƫ Ɛ ƯƘƥƨƎƪƫǃƶ ƥƎƪƭƎƫƟǏƶ ƏƯƘƫƖƬƐȁ 

Bonduelle

ŷƤƫƪƞƏƍ 

ŏƮƫƯƬƞƮƫƪ

Pepsi

ƥƬƯƪƎ ƖƨǏ ƖƬƪƎƺƫƟƶ ƛƟƐƬƱƫǃƶ ȏƭƯƬƖƳƥƱǃ ƖƨǏ ƥƬƺƘƥȐ

ƥƬƫưƘƯƐƟƯƬƐƎƫƫǃƘ Ɵ ƝƎƪƬƯƬƛƘƫƫǃƘ ƬƐƬƼƟ

ƪƬƨƬƷƫǃƘ ƭƯƬƖƳƥƱǃ ȏƐ ƬưƫƬƐƫƬƪ ƪƬƨƬƥƬȀ ưǃƯȀ ơƬƒƳƯƱǃȐ

ƪƬƨƬƷƫǃƘ ƭƯƬƖƳƥƱǃ ȏƪƬƯƬƛƘƫƬƘ ƟƝ ưƐƘƛƘƒƬ 

ƪƬƨƬƥƎ Ɵ ưƨƟƐƬƥȐ

ƏƘƝƎƨƥƬƒƬƨƿƫǃƘ ƫƎƭƟƱƥƟ ȏƒƎƝƟƯƬƐƎƫƫǃƘ ƫƎƭƟƱƥƟȐ

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ 
Trade Marketing OKKAM

˨͊ͤͤ·͔ X5 Media

ŒƍƪƪǂƗ X5 Media
˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ

https://storage.yandexcloud.net/shared-files-for-landing/X5_Media_Mediakit.pdf


ŎƞƕƗƫƏ ŢǎưƙƮƫƶƤƗ ȗ ƫƬƞƯƍƪƞƗ ƞƪƏƗƪưƍƮǎ 

ŎƏƫƕƪǂƗ Ƭƫ ƞƪƏƗƪưƍƮǌ
ŢƮƞƩƗƮ ƮƗƜƲƧƾưƍưƫƏ ƮƗƤƧƍƩƪǂƵ 

ƮƍƜƩƗƻƗƪƞƠ

˿ͼ͔͙͚ͤ͊ͪ ͪ͊͋ͦͭ· ͫ ͙͍͔͔ͤͤͭ͊ͪͣ

ŤƷƗƪƍƮƞƠ ƮƍƎƫưǂ Ư ƞƪƏƗƪưƍƮƗƩ 

˻͔͔͔͙͔ͨͪ͒ͤ͡Σ ͨͦͪ͟·͙͔ͭ ͙͍͔ͤͤͭ͊ͪΎ ͨͦ ͔͎͙ͪͦͤ͊ͣ

šƬƮƗƕƗƧƗƪƞƗǿ ƬƫƤƮǂưƞƗ ƞƪƏƗƪưƍƮǎ 
Ƭƫ ƮƗƑƞƫƪƍƩ

̅ͦͪͣ͊ͭ· ͙͍͔ͤͤͭ͊ͪΎ ͙ ͙ͻ ͙ͪ͊͘͡;͙Ύ

ŨƫƮƩƍưǂ ƞƪƏƗƪưƍƮǎ ƞ ƞƵ ƮƍƜƧƞƶƞǎ

˾͔͙͔͊ͫͨͦͦ͗ͤ͡ ͙͍͔ͤͤͭ͊ͪΎ ͍͙ͤͯͭͪ ͎͍͚ͭͦͪͦͦ ͭͦ;͙͟

ţƍƯƬƫƧƫƚƗƪƞƗ ƞƪƏƗƪưƍƮǎ 
ƏƪƲưƮƞ ưƫƮƑƫƏƫƠ ưƫƶƤƞ

˭͊ͨͯͫ͟ ͔͚ͪ͊ͣͤͦ͟͡ ͙͙͊ͣͨ͊ͤ͟ Ήͭ͊ͨ· ͊ͨͯͫ͊͘͟ ͫ ͍͔͍͔ͦͭͭͫͭͤͤ·͙ͣ ͙ͫͭͦͪͦͤ͊ͣ Ҍ ͺ͚͊͡· ͫ ́́Σ ͙ͫͪͦ͟

ŗƍƬƲƯƤ ƮƗƤƧƍƩƪƫƠ ƤƍƩƬƍƪƞƞ 
ǈƱƎƭǃ ƝƎƭƳưƥƎ ư ƬƱƐƘƱưƱƐƘƫƫǃƪƟ 
ưƱƬƯƬƫƎƪƟ Ʌ ƵƎơƨǃ ư ŦŦȀ ưƯƬƥƟ 

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ Trade Marketing OKKAM

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

Sales Lift ͙͔ͨͪͣͪ· ͙ͨͪͪͦͫͭ͊ ͨͪͦ͒͊͗ ͔͍͋ͪͤ͒ͦ ͍ ͔͎͙͊ͭͦͪ͟Ύͻ

Sales Lift 
ƭƯƟƪƘƯǃ ƭƯƟƯƬưƱƎ ƭƯƬƖƎƛ ƏƯƘƫƖƬƐ 

Ɛ ƥƎƱƘƒƬƯƟǏƶ

ˣ͍͊ͦ͊͘Ύ ͙͙͊ͤ͊ͭ͊͟͡ƎƻƻŘΣ ōŜǘǘŜǊΣ ōŜǎǘ ͫͼ͔͙͙ͤ͊ͪ

ōƍƜƫƏƍǎ ƍƪƍƧƞưƞƤƍ
good, better, best ưƸƘƫƎƯƟƟ

˽ͦͫͭπ͙͙͊ͤ͊ͭ͊͟͡ƎƻƻŘΣ ōŜǘǘŜǊΣ ōŜǎǘ ͫͼ͔͙͙ͤ͊ͪ

ŢƫƯư-ƍƪƍƧƞưƞƤƍ
good, better, best ưƸƘƫƎƯƟƟ

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ



Digital Instore ŎƞƕƗƫ

ŏƗƫƑƮƍƴƞǎ ťƫƮƑƫƏǂƵ ưƫƶƗƤśƫƧƞƶƗƯưƏƫ ƲƯưƮƫƠƯưƏ*

ŭƘƫƱƯƎƨƿƫǃơ ũŢ 1761 3449

Å ŠƬưƥƐƎ 1713 2584

ţƯƟƐƬƨƛưƥƟơ ũŢ 683 1323

ťƘƐƘƯƬ-ŘƎƭƎƖƫǃơ ũŢ 404 813

ťƟƏƟƯưƥƟơ ũŢ 243 488

Žƛƫǃơ ũŢ 172 338

ŧƯƎƨƿưƥƟơ ũŢ 126 252

Grand Total 3 389 6 663

ŌƖƯƘưƫƎǏ ƭƯƬƒƯƎƪƪƎ ţǏƱƚƯƬƷƥƎ ȗ ŎƟƖƘƬ 
ȎƪƍƚƩƞưƗ ƪƍ ƞƤƫƪƤƲ ƕƏƍƚƕǂǿ ƶưƫƎǂ ƯƤƍƶƍưƾȏ

šƬƮƗƕƗƧƗƪƞƗǿ ƬƫƤƮǂưƞƗ ƞƪƏƗƪưƍƮǎ Ƭƫ ƮƗƑƞƫƪƍƩ

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ 
Trade Marketing OKKAM

Ōţ ƬƱ 09.2025

*ƸƟƵƯƎ ƖƨǏ ƪƎƒƎƝƟƫƬƐ ư ƐƟƖƘƬ ƟƫƐƘƫƱƎƯƘƪ

52%

20%

12%

7%
5% 4%

52%

20%

12%

7%
5% 4%

ŭƘƫƱƯƎƨƿƫǃơţƯƟƐƬƨƛưƥƟơťƘƐƘƯƬ-
ŘƎƭƎƖƫǃơ

ťƟƏƟƯưƥƟơ Žƛƫǃơ ŧƯƎƨƿưƥƟơ 

ŠƟƥư ƭƯƘƖưƱƎƐƨƘƫƫƬưƱƟ ƱƬƯƒƬƐǃƶ ƱƬƷƘƥ 
ƭƬ ƵƘƖƘƯƎƨƿƫǃƪ ƬƥƯƳƒƎƪ

ŜƬƨƟƷƘưƱƐƬ ŦŦ

ŜƬƨƟƷƘưƱƐƬ ƳưƱƯƬơưƱƐ

ŎƟƖƘƬƵƬƯƪƎƱ ȗ ǈƱƬ ƸƟƵƯƬƐǃƘ ǈƥƯƎƫǃ ƐƫƳƱƯƟ ƱƬƯƒƬƐƬơ ƱƬƷƥƟǿ Ţƫ ƫƘ ƐƥƨǍƷƎƘƱ Ɛ 
ưƘƏǏ ƐƟƖƘƬ ƫƎ ŜťŢ ȏǈƱƬƱ ƵƬƯƪƎƱ ƯƎưưƪƬƱƯƟƪ ƬƱƖƘƨƿƫƬȐǿ 
ŎƟƖƘƬ ƟƒƯƎƘƱ ƥƨǍƷƘƐƳǍ ƯƬƨƿ Ɛ ưƬƝƖƎƫƟƟ ƐƟƝƳƎƨƿƫǃƶ ƥƬƪƪƳƫƟƥƎƸƟơ ƐƫƳƱƯƟ 
ƱƬƯƒƬƐǃƶ ƱƬƷƘƥǿ 

3 389
ťšţŏšŎŲŪ ťšūœś

14%
šť ťšťŌŝ ŢšśţŲťŘŽ 

ŤœťŘ

1900 
ūœŝšŎœś Ȗ 

ŤţœŒŠŘř ťţŌŨŘś 
ŠŌ ťť Ŏ ŤŦťśŘ

6 663
ŷśţŌŠŌ

ŘƪƯưƮƲƩƗƪư ƬƮƗƕƯưƍƏƧƗƪ Ə ƹƗƯưƞ ƴƗƕƗƮƍƧƾƪǂƵ ƫƤƮƲƑƍƵ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

˿͊͟;͊ͭΈ ͙͘ ͦ͋͊͊͟͡ ͫͦ ͫͨͦ͡΄͚ͤͦ ͙͍͚͊ͦ͘͟͡

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ

https://disk.yandex.ru/i/WMLZfG-LemPrxA


Digital Instore ŎƞƕƗƫ

Å ŢƶƐƎƱǃƐƎǍƱ ƐưǍ 
ƎƳƖƟƱƬƯƟǍ ƪƎƒƎƝƟƫƎȀ 
ƫƎƶƬƖǏƱưǏ Ɛ ƝƬƫƘ ƥƎưưȀ 
ƬƥƬƨƬ ƥƎƱƘƒƬƯƟơ ƭƬ 
ƭƘƯƟƪƘƱƯƳ ƱƬƯƒƬƐƬơ 
ƱƬƷƥƟǿ

Å ŎƘƯƱƟƥƎƨƿƫƎǏ 
ƬƯƟƘƫƱƎƸƟǏ 
ȏǱǧǣ ƶ ǥǧǳǣ Ưƶ)

Digital -ǇƤƮƍƪǂ 
Ə ƜƫƪƗ Ʋ ƤƍƯƯ

Å ŢƶƐƎƱǃƐƎǍƱ ƱƯƎƵƟƥ Ɛ ƥƎƱƘƒƬƯƟƟ 
ƎƨƥƬƒƬƨǏȀ ƯƎưƭƬƨƎƒƎǍƱưǏ ƫƎƖ ƭƬƨƥƎƪƟ 
ư ƱƬƐƎƯƎƪƟǿ šƎƨƟƷƟƘ ǈƥƯƎƫƬƐ ƱƬƨƿƥƬ 
Ɛ ťƎƫƥƱ-ţƘƱƘƯƏƳƯƒƘǿ

Å ŏƬƯƟƝƬƫƱƎƨƿƫƎǏ ƬƯƟƘƫƱƎƸƟǏȁ 
ǥǵǧǣ ƶ ǥǯǣ Ưƶ

Digital -ǇƤƮƍƪǂ Ə ƜƫƪƗ ƍƧƤƫƑƫƧǎ

Å ŢƶƐƎƱǃƐƎƘƱ ƱƯƎƵƟƥ 
Ɛ ƥƎƱƘƒƬƯƟƟ ũŤŢŎȀ 
ƯƎưƭƬƨƎƒƎƘƱưǏ ƫƎƖ 
ƭƬƨƥƎƪƟ ư ƱƬƐƎƯƎƪƟǿ 
šƎƨƟƷƟƘ ǈƥƯƎƫƬƐ ƱƬƨƿƥƬ 
Ɛ ťƎƫƥƱ-ţƘƱƘƯƏƳƯƒƘǿ

Å ŏƬƯƟƝƬƫƱƎƨƿƫƎǏ 
ƬƯƟƘƫƱƎƸƟǏȁ ǫǥǯ ƶ ǥǭǯ Ưƶ;  
ǧǱǣǩ ƶ ǩǥǧ Ưƶ

Digital -ǇƤƮƍƪǂ Ə ƜƫƪƗ 
ŨţšŎ

ȊŦƘƶƫƟƷƘưƥƟƘ ƱƯƘƏƬƐƎƫƟǏ ƥ ƐƟƖƘƬƵƎơƨƎƪȁ ƶƯƬƫƬƪƘƱƯƎƛ ƖƨǏ ƐưƘƶ ƯƬƨƟƥƬƐ ȗ ǥǭ ưƘƥƳƫƖȀ ƐưƘ ƐƟƖƘƬƯƬƨƟƥƟ ƏƘƝ ƝƐƳƥƎȀ ƫƘƬƏƶƬƖƟƪǃ ƱƟƱƯǃȀ ƷƱƬƏǃ 
ƖƬƫƘưƱƟ ƪǃưƨƿ ƖƬ ƭƬƥƳƭƎƱƘƨǏ

ŨƫƮƩƍưǂ ƞƪƏƗƪưƍƮǎ ƞ ƞƵ ƮƍƜƧƞƶƞǎ

ŜƬƪƪƳƫƟƥƎƸƟǏ ƭƬ ƯƘƥƨƎƪƫǃƪ ƯƎƝƪƘƼƘƫƟǏƪ Ɛ ƱƬƯƒƬƐǃƶ ưƘƱǏƶ ȢţǏƱƚƯƬƷƥƎȣȀ ȢţƘƯƘƥƯƚưƱƬƥȣ Ɵ ȢŬƟƛƟƥȣ ƬưƳƼƘưƱƐƨǏƘƱưǏ ƷƘƯƘƝ Trade Marketing 
OKKAM

3 389
ťšţŏšŎŲŪ ťšūœś

14%
šť ťšťŌŝ ŢšśţŲťŘŽ 

ŤœťŘ

1 900 
ūœŝšŎœś Ȗ 

ŤţœŒŠŘř ťţŌŨŘś 
ŠŌ ťť Ŏ ŤŦťśŘ

6 663
ŷśţŌŠŌ

˥͍͊ͤ͊͡Ύ

ŏƨƎƐƫƎǏ

˹͊͊͒͘

šƎƝƎƖ

˨͔͔͊͡

ŒƎƨƘƘ

Å ŌƐƱƬƪƎƱƟƝƟƯƬƐƎƫƫǃơ ƱƘƯƪƟƫƎƨ 
ư ǏƷƘơƥƎƪƟ ƖƨǏ ƭƬƨƳƷƘƫƟǏ 
Ɵ ƬƱƭƯƎƐƥƟ ƭƬưǃƨƬƥ Ɵ ƱƬƐƎƯƬƐȀ 
ƥƬƱƬƯǃơ ƯƎƏƬƱƎƘƱ ƥƎƥ ƺƥƎƵ 
ư ǏƼƟƥƎƪƟ Ɵ ưƘƫưƬƯƫǃƪ ǈƥƯƎƫƬƪǿ

Å ǭ ǫǯǳ ŦŦ

Digital -ǇƤƮƍƪǂ ƪƍ ƬƫƯưƍƩƍưƍƵ 
5Post

˥͍͊ͤ͊͡Ύ π ˾͙͔͚͔ͭͪ͡

ŏƧƍƏƪƍǎ - ţƞưƗƠƧƗƮ














































































































































































































































































































































































































































































